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Identifying Fields of Big Data Application

in Marketing
Saba Abdian', Masoumeh Hosseinzadeh Shaliti, Ameneh
Khadivar 3

Abstract

Objective: Big data has an undeniable potential for creating value in the
marketing sector (due to the importance of data in all of its activities).
However, due to research fragmentation, no cohwsive theoretical
framework for this topic existsThis study aims to identify and present a
comprehensive model of big data application in marketing.

Methodology: The present research is qualitative in nature and falls into
applied researchin terms ofthe purpose ofthe study. To explain and
prioritized big data application through makretimix, the Metasynthesis
approachs usedAfter performing CASPanalysis, eventuall\B0 essays are
investigatedrom 2006 ta2020.

Results In this study, 187 caab of core values of big data were identified
and classified intd.6 themes andour categories. The resultsf this study
showed that the highest frequency is related to the value dimension of
"personalization and customization of products and setvices

Conclusion: According to the study's findings, the most important big data
values related to the product, pricingjlace and promotion category are
dedicated to gersonalization and customization of products and setvices
"dynamic pricing, "automation ofdistribution proceses, ordering and
delivery' and"CRM systems improvemeén(This research has contributed to
the expansion of the research literature's knowledge body and can provide
researchers and marketing managers with a thorough understandirgy of th
value of big data in the marketing mix.

Keywords: Value, Mar keting mix, Big data, Big data analytics
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