J Bus Manag Perspect Vol. 25, Issue 65, 2026, pp. 131-176
DOI: 10.48308/jbmp.2026.242480.1721

Business
Managemen
> 9 {

Journal of Business Management Perspective
E-ISSN: 2645-4149; P-ISSN: 2251-6050
https://jbmp.sbu.ac.ir/?lang=en

1|

[ .

Original Article Received: 14 Nov 2025
Accepted: 31 May 2026

Environmental benefit and customer loyalty: The role of perceived green
value, green trust, and green conspicuous behavior in bio-renewable products

Mohammad Hossein Khasmafkan-Nezam'®, SajadKhani Pordanjani’”

Extended Abstract

Objectives: Growing environmental concerns and the rapid expansion of markets for bio-renewable
products have increased consumer interest in green products. However, fostering long-term customer
loyalty remains a critical challenge for businesses. Existing research has predominantly focused on green
purchase intentions and attitudes, providing limited insight into the mechanisms through which
environmental benefits translate into enduring customer loyalty, particularly in developing economies.
This study addresses this gap by examining the effect of environmental benefit on customer loyalty
toward bio-renewable products. Specifically, it investigates the mediating roles of perceived green value
and green trust, as well as the moderating role of green conspicuous behavior, to develop a

comprehensive framework for explaining green customer loyalty.

Methods: Data were collected from consumers of bio-renewable plant pots in Iran. The proposed
conceptual model was tested using partial least squares structural equation modeling (PLS-SEM) with
SmartPLS 3. This approach enabled the simultaneous assessment of direct, mediating, and moderating

relationships among the study variables.

Findings: The results indicate that environmental benefit positively influences customer loyalty both
directly and indirectly. Perceived green value and green trust were found to significantly mediate the
relationship between environmental benefit and customer loyalty. Furthermore, green conspicuous
behavior positively moderated the relationship between green trust and customer loyalty, whereas its
moderating effects on the other proposed relationships were not supported. These findings suggest that
customer loyalty toward green products is shaped not only by the environmental attributes of the product

but also by consumers’ perceptions, trust, and symbolic consumption motives.

1. Department of Management, Faculty of Economics, Management and Social Sciences, Shiraz University, Shiraz, Iran.
2. Department of International Trade, Faculty of Commerce and Trade, College of Management, University of Tehran, Tehran, Iran.

Corresponding Author, Email: sajad.khani@ut.ac.ir


https://doi.org/10.48308/jbmp.2025.237655.1650
https://doi.org/10.48308/jbmp.2025.237655.1650
https://jbmp.sbu.ac.ir/?lang=en
https://orcid.org/0000-0002-7343-3603
https://orcid.org/0009-0009-7856-6534

J Bus Manag Perspect Vol. 25, Issue 65, 2026, pp. 131-176
DOI: 10.48308/jbmp.2026.242480.1721

Business
3 :.’\ & Journal of Business Management Perspective
b! E-ISSN: 2645-4149; P-ISSN: 2251-6050
£ https://jbmp.sbu.ac.ir/?lang=en

Original Article

Conclusion: The findings highlight the importance of strengthening customers’ perceptions of
environmental benefits, enhancing green trust, and encouraging symbolic expressions of pro-
environmental consumption. Managers of bio-renewable product businesses can improve customer
retention by developing marketing strategies that simultaneously address functional environmental value
and consumers’ social identity needs.

Originality/value: This study contributes to the green marketing and sustainable consumption literature
by proposing and empirically validating an integrated model of green customer loyalty in the context of
a developing economy. Unlike prior studies that have focused primarily on either consumer attitudes or
organizational capabilities, this research demonstrates that sustainable customer loyalty emerges from
the interaction of environmental benefit, perceived green value, green trust, and green conspicuous
behavior. The findings provide a novel multi-level perspective that integrates managerial and socio-

behavioral mechanisms in explaining green customer loyalty.

Keywords: Green marketing; Bio-renewable products; Environmental benefit; Perceived green value;
Green trust; Green conspicuous behavior; Customer loyalty.
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