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Identifying Fields of Big Data Application
in Marketing

Saba Abdian!, Masoumeh Hosseinzadeh Shahri?* , Ameneh
Khadivar3

Abstract

Objective: Big data has an undeniable potential for creating value in the
marketing sector (due to the importance of data in all of its activities).
However, due to research fragmentation, no comprehensive theoretical
framework for this topic exists. This study aims to identify and present a
comprehensive model of big data application in marketing.

Methodology: The present research is qualitative in nature and falls into
applied research in terms of the purpose of the study. To explain and
prioritized big data application through makreting-mix, the Meta-synthesis
approach is used. After performing CASP* analysis, eventually, 30 essays are
investigated from 2006 to 2020.

Results: In this study, 187 codes of core values of big data were identified
and classified into 16 themes and four categories. The results of this study
showed that the highest frequency is related to the value dimension of
"personalization and customization of products and services".

Conclusion: According to the study's findings, the most important big data
values related to the product, pricing, place, and promotion category are
dedicated to "personalization and customization of products and services,
"dynamic pricing", "automation of distribution processes, ordering and
delivery" and "CRM systems improvement". This research has contributed to
the expansion of the research literature's knowledge body and can provide
researchers and marketing managers with a thorough understanding of the
value of big data in the marketing mix.

Keywords: Value, Marketing mix, Big data, Big data analytics.
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2021; Kwok et al., 2020; Ma &
Sun, 2020; Rust, 2020; Wedel &
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J. Z. Zhang & 1v, 2020)
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2019; Ma & Sun, 2020;
Ungerman & Dedkova, 2019;
Urbinati et al., 2019a; Xu et al.,
2016)

(Akter, S. and Wamba, 2016;
Ardito et al., 2019; Balducci &
Marinova, 2018; Elia et al.,
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H. Huang & Rust, 2021; Kumar
et al., 2021; Li et al., 2017; Ma
& Sun, 2020)

(Balducci & Marinova, 2018;
Dellaert et al., 2020; Fan et al.,
2015; M.-H. Huang & Rust,
2021; Ma & Sun, 2020; Sheng,
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Joseph and Wang, 2017;
Ungerman & Dedkova, 2019; H.
Zhang & Xiao, 2020)

(Babin et al., 2021; C. Campbell
etal., 2020; L. Cao, 2021; M.-H.
Huang & Rust, 2018; Ungerman

& Dedkova, 2019)
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al., 2020; Ma & Sun, 2020)

(Akter, S. and Wamba, 2016;
Babin et al., 2021; G. Cao et al.,
2019; L. Cao, 2021; Erevelles et
al., 2016; Fan et al., 2015; Jarek
& Mazurek, 2019; Kwok et al.,

2020)

(C. Campbell et al., 2020;
Grover et al., 2018; M.-H.
Huang & Rust, 2021)

(Fan et al., 2015; M.-H. Huang
& Rust, 2021; Kwok et al.,
2020)

(L. Cao, 2021; M.-H. Huang &
Rust, 2021; Jarek & Mazurek,
2019; Ungerman & Dedkova,

2019)

(Erevelles et al., 2016; M.-H.
Huang & Rust, 2021; Ungerman
& Dedkova, 2019)

VY

vy

Yy

\id

vy

Y&

slols bl slels
0135 G o

oird ox ool oy xS
okl gl ypate [ Jgae
by s sl Jpae
o g (& e (gboodls

sbe rv.Ja.;/bsu &l Cd
258 Cansd S 39l /a3
Skl 5 (il el e 5
GISCwd  Cople  [Cwid
Sbo Dl 5 1 e 55
ees 9

d,.uu/pob); O)/S L;}L.glf)?
welit/ 5o 6 )IS e malit
syl SY guasie Cuogd a5 g
g by b 4 anisy
s i b5
Soud o)fl.&n/o.\.ﬁd}b ;Aa.'xw' W
Wl siledgldad
2 e (6 IS ol 6,138 Cund
NPV JEEN

ol /(S5 @88 gibe)So95
GBS e pbed]
S bl (el mse
g 258 sl

sl Juls Sl gazed
B 5 Ghlhe ooy i
Y e/ Jpame o0
@by [Jpae JEgdes

w9 Jypaze (il olin

Siloygae 9 (2b3) «Spgleen
4 baiye jlidle o gboodls
sbedld 5 BusSyae
b Ob’i u;MBI 9 L,,MJ

o 3y 5 ] b

b b by gl
Jole i plojen 85
s sk I plojen joboas

oals M

mhl gle  gileSag
L by s § cud
shloS slain oSl 5l eslil

o> M

b cad (glo pasid 5 ealals
g Sy GBS Gl p»
Obyide (S0 Cowlue

koS 5 @ig Wi Jues
b oo & olodds 4 Y
Wl Gl ile,lSos
&y slaJls (oS S
Jebos (e ,5355 9 20
Soo ol wils odld d%
b e cleolRKig,s g

o

3 @iy Wl ileeass
ot 9 @by Gub
Srde (2 ()l (gl
IS Jyae @5 4553 5

Sy )lbuw

Oipdy by —F
Jya?u

Ly (6138 Cuoys -

Silwyldes Y

- “‘B‘ ..l~ e Ls).u
caby oloss 4

9 Sl pazd =Y
ums a)fl.:\.o

Silwyoes N
wlbanlp  (gle
5 ol @iy

Jis

Silopazs Y
&gl

&Iy



\A4

(C. Campbell et al., 2020; L.
Cao, 2021; Ma & Sun, 2020)

(Akter et al., 2016; Ardito et al.,
2019; Benoit et al., 2020; L.
Cao, 2021; Fan et al., 2015;
Hallikainen et al., 2020; Kumar
et al, 2021; Rust & Huang,
2014)

(Ardito et al., 2019; Fan et al.,
2015; M.-H. Huang & Rust,
2021; Jarek & Mazurek, 2019;
Kwok et al., 2020; Sheng, Jie
and Amankwah-Amoah, Joseph
and Wang, 2017)

(Akter et al., 2016; C. Campbell
et al., 2020; L. Cao, 2021; Jarek
& Mazurek, 2019; Ma & Sun,

2020)

(Balducci & Marinova, 2018; C.
Campbell et al., 2020; Erevelles
et al., 2016; M.-H. Huang &

Rust, 2021; Kwok et al., 2020)
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