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Content Analysis of Six Decades of Advertising
Campaign Studies

Zeinab zamani ,” Mohammad Ali Babaei Zakliki ™

Abstract

Objective: One of the needs of any field of study is to identify
thematic trends in order to identify the theoretical gap in previous
studies and clarify the path of future studies. Advertising campaigns,
as a complex and structured form of advertising are also a field of
study, which is no exception.

Methodology: This study analyzes the content of the articles
conducted in the advertising campaign areas and their classification
using co-word analysis (using VOSviewer software) and systematic
mapping. The data for this study were retrieved from Scopus on
December 2017. The term ‘“Advertising campaigns” was used as
search topic. This topic search means that the term “Advertising
campaigns” is identified in the title of the publications. Quotation
marks have been included in the search term. The time span was set
from 1950 to December 2017 included.

Findig: The co-word analysis placed advertising campaign studies in
three broad categories that they were named as: 1. Studies related to
traditional advertising campaigns and mass media. 2. Social
marketing advertising campaigns. 3. Online and digital advertising
campaigns.

Result: The results of the detailed analysis showed that the studies
conducted in this field were diverse and focused on commercial,
tourism, social and cultural campaigns, In addition to the three main
groups of studies (similar to the results of co-word analysis),ten
subcategories were also identified.In addition, most studies focused
on first and second category. Finally, studies in each category
focused mainly on assessing the effectiveness.

Keywords: Advertising; Advertising campaign; Content
analysis; co-word analysis; systematic mapping

PhD. Candidate of marketing management, Alzahra University, Tehran, Iran. *
** Associate Professor, Department of Business Management, Alzahra University,
Tehran, Iran.(Corresponding. Author). E-mail:mabzak@yahoo.com.



VWA DbV by PAesled ¢ paconn Jl ¢35k pote 1okl VY

doddo )
3 S e g il Wl p Sl o 5 pelel 5 5 olS rioesele Sl S
sl (VW @)l 5 JluiaS) conl Slidds (L)l slapllas slaojgs (o 503 1S
Hoshivar at ) 35 0 oylas julipw ;0 Olads Gpo )Y 05l Fov 1 i eVl &S
S Erme 9 PS5Ok (02 EM liae 4 @l g cul @S ger Clads (12015
=0l ¢S (Bymo o dbply b &S sl oo g, degezme (slize 4 Slals plply
oS G puan jd ol S o> g s b YIS S5 ool 3)lg0 5 puoloxe (0 poui g (00
(S Olysk) 3,5 e 51 ol Gl 4y 5 8 oo Syl S g 05655 ¢ Jlais] (ol
Sglejle Gk bug kS Slls 0gde jpal pges lawg azgl B, (VY
Macdey wile g)boye Glanl b gblejle aSl oS o L ooliulsyge ()low
oolizl il 1 363 laiied b b)) el ailalss 15 clolojles 5 WolKiisly dalugls
5 0l3l elan] Jlue g dmosy] «loss Y a5 (el lils gy0mlil 08 o
ol ookl & i b g Sloy poas eI 4 dnlgd o S 3ls o (6,500 2 o
o3l CUS 53 (Ve rA) Up8 g wln Gy Omer & S e 58 eolitulyyge S
asp pilis o5 cwl padyd Gl IS8 Glils ¥ wnsS e 05 «L)IL
ool cdlome ol (Sl galy (o igli ile ogsl Wby sk ) Gl g ol
«gh o3y JUiml Ban lblre 4 a4lii hlog @9y 2 9 hae il i
P30 poas (0 53 &5 Casl 3L 2,084 byl lils cuenl (Perid& fered,2008)
JUiaS) 2980 Sl B )Y oo )llo aVLo g cund Balze i o LI3L o5l
2 olbbe p a5 8,80 aumdlis ()i lepm mabie pae cal (YOY g)lj
olals clisee glaais o)l obj sl yimgh gycplil fcwl Jaid,ee Blial cos
~ay g Conl 3208 b £aige il gay 3 Slalllae ) a8 31 3 Lol el oadplosl
Whodl gy Slals Jold (eg9590 dsde 4 B 3 05> (] ) baiaghy ISk
ks sl 5 Copte qls olidasals i Spmi) b Sliks asmo Slids
(Fg)) B35 o B 2 Sl g Sir g Slids il g Sl @ls (oolidy,
(Y0
Sbopldl ) g pasl)lisbs o Jodomn JSb (Sluls SomeS 5 Sluls slaasl
@ Gy bl o Saedan g Slls claplisl 3,8 guen b &8 s Slls
Glgrgcws  Jbeplb (YW Slrs olbysk) Syl ool st slds Gl
Sy o)y pob gl o €Ll pueSh pogad > amde L ) Siegh



VYW

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

OmeS ey & oy S olpl 3 el b g 03 Sdgae Clllae
23T Ly ISl laasbipbly B 5 oadplsl slagingsy Sl g sl Slils
Siagh (Fedge (sludind 5 ololid Bual il (iagh )3 g0 Cueal
Slllas (glyime Lo & ol 03y S5 izman g Sliks a8 03> )3 oudplsl
) 36 sl o0 T atonllis (g1 s o) SISl o Jaboos ) o3liol b oniplos]
ly leialy ool cpl g 298 pauie ojex cpl ) odnghy SISE 5 W 5k
Catbgo 3,515 S0t Caldy 5 Sl e 0j> 3 Sl o tmgly (g0 g Ay
otig) b S S o Suingly & Wlgice e gtz Ly 08l Slinks (sl oyuseS
Slome 4l o aiS Slols ddllasdyge oo S 0 1) sadge sla ]S o LagSl
O 0je> > addpbdl Sl (Jiaghy by 9 Sl meS p palie (6y9pe

g g0 (GAdib (gd9e (IS 4 Sl g (ow)p Slids

O3 Ay (655 (She Y
Sialon Lol ¢ Jitue sloasly 5| (glasgoome ¢ Sl ueS «(FLa (oS B p25
2 olaidl 680 b cwdd Y S )50 50 oges bailgy g (60 s sl ¢ Slals
Ogede g oo o b oS Cuwl (a5 (gl (peal (Fye it ladile,
Sy omme (ladp b g e Sloj 0)9d S 3 (465655 g gorte laply Lol oS e
2 Ve olsk) S30n 2l 5 (Bl (me (S g (o slachan 4 ol
sloply Sl s geme Slls (S sl oddihy 5 465 ol Sl (e ;500 >
bewls (S pie (ypance 5 plo g S1BS Olis popde 5 cunle S 5l &8 canl Sy
Sloogd 4 g ggiie slaglej g by (lacdl ) 5 Ban lalil ) &S gl oyl
eSS gyenlil eupte s loinl) colo tpie) Ngdoo adye il
lp iz Slals gladile) ;3 gl (ab)l3 5 Slils (sl (2hb Jold Slils
Ko puaS (6 yuiSyo» ys (Perid& fered,2008 )owl old Can bl 4  oliwd
9 e 5 o8 Cunl addchy 15 ol g yaely Slidd (6mS Glgieds SldS (S
ol b 3 4 3ldl 3 Saslite b cuosd b Jgame S il jolatods jols (sl
eSS oS el osd ol g €SB, miSo > eb e 4B 84 o

1. Analysis Co-word.
2. Systematic mapping.
3. Managementstudyguide.com.



VWA DLl ) gl FAosld ¢ s Jlo ¢ S 55k S o bl V¥

Joled o b g cunl Shete ol gz b 35y G g g ga9e S Slids
SBalS a8 So > Gl oM jobods 2gd e iy (il JUB e 25k
Sk meS Sl lasgerme ) Sluls aeS ol dolidyles S 3 ()K5k 4
(el Ll Wl fould o g ot eaimier &5 Cunl laje Jald g ol
Meyer & ) alio 3)lge 9 355 0 518 ol (55, &5 Slls dadyady ¢ og0ly Clads

.(Schulz,2017

Sl jl lasgerme (Sl Jold (SUls (eSS4 (Tl S (22 Gl
0ol Gun lblbre 4 oliws Hehitedy calisee Sl slaasle, o lagl ooll,8 4
Maw el ol b pl 5l jee piline Sluls e S ol bl
Canle (lojlo mlio wlol p sl (Son g 0 pbul ol &S 88> cip g Jolpe
Dgi o )53 asbl 3 aS Slapls el bl Cglite Buaa lblre g5 5 Joaws
ol sl el gl sl 45 ol ok (pnS S b sy S ol
[(Perid& fered,2008)

Gl 33151 2g)S Jols Can bl (B yLbbre Juliga 355 g (ol L)
Cuol Hl,8 a8 ulS lbbe o 30 Cpund LU As o cpl jo e Slls Gaa oS
S o o ) da ) Cuenl Bdjl ol il S 155 byl el b e
o 0y90 3Ly gl yadli o (5l Cures CleMb] Ll Ll Gus bl
(VN0 (Sljyb land) 6,5 )15 olulis 5

ol S o) 3 ST e L euSELS dlase ol 53 Ol Blaal Gy a5 Y
9 ,S5,65) wil aily alisee CGlaal Wl o Slds oS Sy (e 4 4 )b
or Fee bloyl sls claly 5l s8lg Gua (Jbcpll (Y% @y 0 9 DWW ) Ken
(YVF oyl

b obside sl pre Blos il s el Sl 080 sl 3 Y
e Sl pydedy 15 1S Jlodgjos <8 Ly dbsyo cnl b gLk 255 5 5
PR (B Srae lp & Sledbl (oS aosliy ol Glls ply 4
5y6 Jaled sl wals Jsl |y cul oYU casal ) Jaae | eslaiwl § ol
[(Perid& fered,2008)

1. Create advertising platform .



o

(2Ll s SL3)en SUks eSO ol Slalllan ans (25 (gl goee o

Sy il sy Syl & Canl Lileo S «lipls dns ik dndgr oo F
a9 yund (glp e ola g, (Perid& fered,2008) sas o (olaid! ol )9
Olind) aad e )5 il cov 1) Slls ade Glis g a0l CS D maen
Jlo)) Can 45 855 o s 3535 sty (gl 4ol S, - Wil ol cppsad O
sbale, glgil 5 i gbale) glale, glajlil 4 BuSSpae 4 Slls ply
Sl Giled )85 5 oloj gyl nimem g (Vo)) gy g 5)l) 29 ool (Il
oo el (ke «lalS ) S 5 L g b 5 Al S5 n . Sliakd oly BB 5
oyl glosiznd ils 5l ol cbbie p1 ()38 51 e g duab b g Lalle a5 s
s a3l ol Jos pbol ) 5ol bt 5 20T 5, (555 o] e 392

sl 0338 (Simlan g (gjojaaly pilive Sl GaeS o 2l oomeS 21V
25 0l S b g 0l3l gl g 398 ploxl @Bgedr b ally I b 1

.(Perid& fered,2008) s
S I ot 3 o] i 5 SIS B e i (i) A
5 Sy oad glie p Clils lagdgys Warg S 570D Gioy Masdgyy rca
Olyoss (65503l 5l ool @)le Slads sad (ol .l bl B SBMS glgioe
s Sl spte Sl Sl b azlye b S0, b dble (S
b ool Gogd c b b iy bl szen (yl8) slagslio 5l cusl o )le

.(Y' ';c‘_JL.u)Lo) l.h.)}w

ORg3 (omwlid gy, Y

1.Inputs.

2. Mental processes.
3. Outcomes.

4. Intensity.

5. Conative.



VWA DLl ) gl FAosld ¢ s Jlo ¢ S 55k S o bl A4

b oS Cwl (©20) g9 izl g (lov —(drog wBin Sl Sl (agh )

Wk Oygo €SS Gues» ojg 53 ondplxl Clllas dlgie o b9y a4
Cope Cobe ) oot (Ko & Cusl ot sagSl dloajl lgizee oo ol
g )5 (o18) Wiy o 095 (clodly wyly ds ¢ by cpl bl p olbls)l 5 CleMb
Sl 325 s 395 Giwofy sl ) lge LS b9y jRiingly & Sloj (Ve en
2 S Bl |y (S (S lgime o g oS slyie o sle2, S5 (e
g WST ol ©Man b el plad g e jalbdy jin (oS Sl Jibos
2 atlyy omd i el s Sy 5> (ool Sl LSS oS sl ol 2 0258 @Blg
Ol oo dopllas 5 o)t wyp b a8 Conl aiej o o las snimd L b jiws
alols 650l lals’ 0y by oS (lsime Julows ol 03 BU Lilis oS oy
1918 5 (Lmisl 5 92305 53) Loaeliyy loj (Loaslje) )3 lagygiw (y dlold) bolas
195 5 lgioma jalls  jidey o oS (Slyime oo My 295 00 plos] (5SSl
Ol pelide &) jb (S slyima o 3 )l a8 T 38 o8 slacuhlB 5
5 Sisege) ol Jaine ol Sl Lae glpal g blizul 5 2950 a2 baplas 5 (e
OB3ly olss e bl ) SBTly w0 Jelos g, 51 Giwaiy cul 3 (VWY (o Sen
Sl g (ol gilae (o lsie o gy S olgieds g A e Jos IS
pobs ddlllas )0 lgisme oo (ol o5l 5,54, (bl cpl p sl sadbedlaiul iopllss
iah Slaggsge (n vt Lol Bual & G oS Sl il
Nley 5l odlatal b g S5l @ Jelos b9y b I Jebowi Tl ( Slals (oneS” 09>
(ohKen g (Pes 9 YV (o hKen o )l Limgh illee) A pbxl VOSviewer
I, Co-occurrence ojlg o5 45" cuwl Co-word Jolee ogpie ylasjl SB3ls oo (Y4 )A
€38 yom> pg3 oly o € S ly ¥ Cans ofly )b (5 3 Wlodyy Sy ol sl
5 senl) WS Jos (Sly ol pen ol 2 &S JSlg o Ll al 05 Lo
b ole plio lyize oo sl o8 lyie o g5 S0 gt (V4IY cojliae
Soje 3 9o5e SRl Gme g oSl plulid dasigy s jolateds Laallie
o el bl o (VW eMon 5 I sile) 980 odlind gl i
ojp> o wie manlie b (dagh lagsdse (nimte Lol lp gy (Bl
S S 53 05ly 93 (eoBy wr &S Cunl (] ey ol S B ) ol (odmg}
S oghie e (YA sy 9 @bl pad) cosl gse 53 o o b)) ouimoplits
$9y » Ollllae polie > «Advertising Campaign» ojloalS’ o> gcns &b



VY

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

Clajore g ballie @ o 3,5 dgame g WA oloed ,d R wgrgSwd o3l oL
ST L Sy 5 dlis V108 Slasedie YIY Jlo bl 6120+ Jlo j1 ol malSS
Julos isu (g )lal dsals gy cplil aile (BL (s lo] dnels) dlie VOF ol pls tilorip oo
ol dllio JS' )y adin a0l s 4 g cunl oadoly dlde VOF Gl oyl SBSly oo
Sl 4 dsg bad a5 L 5 Llog wely lgicds dllie ) sadeslawl sulS” 55l
Advertising » ojlaalS’ (sorgCms L wasSuwl ol oL I jlisyse (sbeodly
5 ise ol edliwldyge (slaodls jlicl el Cunsay adllis polie > « Campaign
o GBSl wa Jdou plnil 0920 4 bayje Gluss ple d9d o0 b Glagk
Lol o3| baosly Julso

s @y depllss (oo el 325k ) NandsS (o Sdmgdy (o8 laaied olulid
On (Fyose LS 5 beald (lwe g Ny (9dge il Cllas 5 S5
5 owwlas YN0 (Lan 5 oyt iagh Billae) WS ganatwd |y dlis ‘Lmdi
Gub )l Rk 0je> S yspe pslaiedr diepllai (613 padd Sl (YR (e
ol jo00 55 ol sl B 2k 0je L by > Slalllas e 5 suneil
bl ol Bam g 039 (b Jlsie (9ol S350 Sloingl (2,5 e g (shadiod
sl Lol taitan anud addllas Ll § g g (Jlio (ol bads Sy Makepllss 59,0
Geili ciopllss jgy0 B oS Jlspd )l Goles ooy Julowigas jo0 (slad )95 9 Blaal
Gl gy 059> S gailinln 4 bgype depllss (g)ld paids sl b yings zuls
ojp> Sy ) oddgshae Saggsge ploj Job 53 Ll L9y (Jlie sl ) Cunl imgiy
solpd g I tmgdy @l Gl 9 spslaer cioplas jgy0 Ban o5 Bl ] (g
Gobpaid ddllas S Aot e (pal b el Hlaw Bua S gy cplil 5 cul
il g9dge Jlaijl oS Cul (ol ojox [egdge o diej > adlde I e jed
o2l p Slllae o) Cawg 5l (S5 slas G gyl padd adllee G oplply tgd o

1.SCOPUS.
2. Systematic review.



VWA DbV by PAesled ¢ paconn Jl ¢35k pote 1okl WA

ol osdoald i o S 3 siepllss (6yld paids adlllae S pbsl sy (V4 VD
b paiss (clp N JSS 50 oadedly L (glals yop AnT)8 ol imgh 4
&yl ol > JolS ©ygods gy cpl pll sgmu Clowus e &S Cuwl sadboslaiw] Aieplles

Py o0

() 5 ol Elie Limgg cslo Jlies cdllne Canly caslito . yidgds Joa oy 525 )
A5y B9y (@ Bgd e d9ae Jlegidge do d SLls (oS 0jg> 3 oadploxl Clalllas
Sl 4;5.<;> oLl 09> Olalllas

o3lg el sor g b imgh Jlhw 4 Fl (ol adi e Al (929 ¥
cplie @ ol 3,8 dgdme g LwgsSwl 03> oKL (g9, » «Advertising Campaign»
W Jlo bl B0 sl e oadpitio GLjmlSSl lajgye g baallie

5 gyl L] bl (Ko 5 VOA lasiie

Sl slapls

A
4 N

J]}» uu).o rgl}ol d)ilb)p &S 55l Wosls CI)MI
Simel s Yl 5 o o3l
\ 4 A/ \ /2
s 039> Lol Jf sbdllis C)]o Aids
by PR Silet
Y /

(118 lSon g ptiolas) SISon 5 sty Loy oLy o diapllss )il Clelllao 2], cloplS ) JSCS
&S LS iy lodgice (6w (S A e 3 g gcwe pKn A O LY
oiloads N ol Wloyle 5 was a3 Gl «dlie obal glaylae? e
04 pitio N ¢ SOl L5 Y flaygpe 9 dllie opglic > «Advertising Campaign»
S8 B Sy dlie VO Glasuie wlol (pl o YoV B VD sla o oy



AR

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

o p8 Sl b as Wle (8L dlie VOF 6y, allie Bl an 5 A 2l yscl
A )d L Bl 008 Ay (awoytwdpde > 4 dllie Ve olaad cllio ol 4y o yiwd

o3 loj ilS (sl sy Woslonds 5| oslial Lo S 5155ly 51 s3liuw! .F
lolid glgie 1) adlae ol slaoj ol sl o col gl )b pslaieny
|y colnallie 01,Sa Sy 1Canss P15 13,5 o g pIS 43 55 bnosloals’ Ll 55
pasuie |y adllas diej Glojeb 5 w1y baye whe (souplie 9 S Bly g olss
byl comle Sy pslatads Cilisee slaallia S I55l5 51 (sl gooma tpg pIS 1S o
h il /laatn 5l (dlasgoome b a8 (o0 SaS Kiingly &) adloye ol Kgd oo a8y
Ly oY CledMbl dadllio 0u8a 4" Sloj cuwl (awypdyg0 drsls jl (slosiles &S aad> &)
b dedde isy Algie olSudagh S pald culie oflguds bl
535 5] lS 5551y 5 slegame 48 LolKin S adllan 3o |y Wnallio (g oS dost
Sebastian at ) 3,5 eslatwl azws b JSb clp bl 5l g aeg)S 1y bl ol oo
5 Capl slios 3 g CES 5 Luypdy90 lalls (S50S5 at) adllas oyl 3 (e1,2019
5 SBly o2 Jod a4 dagi b &S ud QL ojlauls (S (Sllas Al
loaiod polsl il g Sy R0t b ojlands (o)l She 5 emlie (pmen

(V Jgaz) 38 (plolid (SLls (oS 0j9> lalllas (o550

Sy sty A 5 i () LSpli (sl odlitolsygo iy lelllao g G pnlic ) gt

dgoi PoRA Sy aib

by ilodiy loghy) g dmog 1l degere  (Glals sy oo g dmeg (siaely
OSen g GIM=5) Shds GlapmeS  (wyp g adlas I &S cul Slles 0 Slals slapeS
ol (VoA ohlSan 5 o 8 VN Gosel Cundg g anbIS Blis g Ll eS) M e
plo BB sl Wil Sl e g Ol A5, (ooladl o (st (Sl
HSar 5 55 iog) VW bl 5 JST) 4 Calayo 5 2930 ST Y game
SmeS Jdogaizs g w& (Y Skl gleply  Jleyl 4 1l
VeV akd) Slads (VY SId bysk) debdlee
Korgaonkar at ) jisvyl pweS (Shy 450l awlie oS oiSuyl
OneS 50l 2 g Jelge (€1,1986  cusses Mos el g 0as (535000
Binet <Van den Putte ,2009) AR S P B P O W
(&Field,2009




WA OLasbieV) (gl ¥Rl ¢ ks Sl ¢ S8 55 o ke 1Tt

g

PR3

EPoge b

Sls ggeas g lpe
sbply {Newton,2010)
Colgioe & GllS L Slls
¢(Diehl at €l,2016) _cloz!
o b sleply 5 bk
SBSiB3 L )5S 5> (oS
{Ridetes at €1,2016) caliswe
Olads ) yeraiie D3l 5l eolizl
{Apaolazaa at el,2014)
Slls e 5 bal

(Kumar & Pathak,2016)

o 31y 855 ool ) (Sl ol
Baa bl (gl oS a5 (N pols
Tafesse, ) aws o &l casl Hholize 5 Clin
s dw )l Slds ply & (& Wien,2018
ety (linls coadls cwl oas LS

(Sharma,2009) ,lxs 4 (j5;,)

e Slga Bpancgw | (S
Boyle ¢ Munro at ¢l,2017)
&3 e Bpas (at €1,2010
Yoon ¢ Casado at el,2017)
Golow jl oS (at e,2017

.(Skeldon at €1,2015)

il s S slexl bbb
doasbyy sll g ghrpaeby (Jdos sl
Cuol dnols g (pased o) dgup jolaied
b asl  (Andreasen,1994)
sl oyl b pslatess ML
Sooolitwl @by Guae aSle oyl
Luecking at ) oy 5 p5¥ (slapus]y

(e,2017

Shals Glages
“Eyoye L

LaSid g9y p Sl (loymeS
beols o 5 (sl sals, 4
Oikarinen &Sinisalo )
Martinez Saez at 2017
sy lbojlanls €1,2014

Jansen & ) g gcn slo)sige
oS slaply, {simon,2013
Oher 5 Susbil) Ll
Sl etz 7oA
(Madera,2017) o, Jlals

Jols T Sl sl bbge ik
g eddcoles sorgtun lbygige Clils
Miralles- ) cuwl ‘il cls

(Pechuan at €1,2017

Sl goyeS
PLC

i Wb (asuie ludib zib 4Gl 1 G (6415 A g oI &l Suu! O
Sloaod ;3,5 ALl e ool gloeinl b ganaib g5k o (plolid il o & bgyye
Sgd oo JolS 28 slaaind Slulid 5 denge sladied pewnds g pledl L sas
i g glysinl odls aSSTjlam ols adllas 4> 4,0yl (Tafesse, & Wien,2018)

1. Display advertising.



ARl

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

o5 (Sl s 0585 5 oguign a5 JS gy Slills ad ) ln]
oy dbgrye Sadlie j5 adb o > by Cov slaggdge 2lolid 9 5 S5
sldlie cosge (gddiwd F Jodo b ol o8 glbdi g c)5 48
A3 o i aned o Jlolyd olyen 4y 1y Slald paeS 059 50 sadipll
35> iy plEl ity Slllas 5 o5 nlie ) eslisel b O s 3o
s ingh ol oy B 45 Sl a8 i IS SlagilS g panlie 5 ot
b p S ladiod ololid g ganains adgl dlsyo plasl I Gy ¢ 2bl (ow)p 5> 9
byl (gaidios ¢ a5 dlie £+ Jold (glaiges gpains 4 plidl asee Sloj alols culs,
3> Uis auwslie opl zolis (8,5 1,3 auslio 590 adgl (canaiwd b LIS 905 5l oolil b
Waopd Vool i (gylade il 4 asgi b g Cul aoy AY ply LI (o s Hlds oS

a3 b b S

LaBL g Lodld Juoo .F
2 &S gl 485l s VOSviewer (38105 5l saliw! b S5l o Juloo
ClaEgsg0 D)9 5> (o Liiw Nl e ol o bulgy s g 395 g0 o3liiul laallis
gl ol (ks caeS Gimgly cnl 3) Jaidy9e 03> 53 Lapiagly sy o (Lol
OB ilg lasl 0gd o odlaiwl B3l po kaley pawy g Julodsds o0 sl VOSviewer
Ao & Jile a8 S5l ko adb gl oy sadedliiel dlde VOF o &5 o0l
oses Sleo gl aS SBT5lg g 05lg YV gaazme)d a5 A a8 )3 Jlas 1> gy ol ST
Cluddsd sl 03l VY cules,ys (und s «Methodology» 4 «Article» sile Lo
odiad lis ol ol ol sddodly lis N USG j 85y Jdov ol Lule Bl
&S Gl (g i Oladd dlas sniad i 535 ojlul (e gl il 851 1SS sl
SEMb] ¢ B5ly o dold .Cunl asad )3 Jlas 5 ulS 65ly lgicds dllis 43 031y
&S Sladd dlawd dwle sk 1 B5lg oy LS aiS e walyd gyl e b3, 590 5
56 SS) 2500 mam i blordad S e p> 1SSl lsiea Glojen 5Tl o
gy oo KA calisee (sladded ezl gly

oS> Slllls (f5Sly 55 oS amae ol (1 JSA) b oSSy 4
abg S o pgai @ ) e Abgd dw zadg 5 olbgaAds Soden b «(Slals
2 3gr30 IS (53ly [ o) o 4 5 (Conly ) o A (VL)
2945 tegi9e Ko lsieds Slild (migl fren ladil, ol Wlole ol as



VWA DLl ) gl FAosld ¢ s Jlo ¢ S 55k S o bl \YY

28 3l Slllae 0555000 ol b dyipo a4 elsl ol 26y S0 )5 ¢l
Syb 5l uilondplnl fgjagh ile € rar slaails) o (s Slls slameSy )
2 ollas ol b o ol ol JSbles Wlnul 538 5 (6,505 (gzmen S5l 500

Lol o.\,iiral:gd‘ U‘w] )5“5 P9 d)i;‘m)f 6j9>

) fasaimieclin
Tiaes il

JAr oy S luanan
At it I e tapi
| R

.'||:|-.'w1r1f|1 healths jiggmetion
higggys 1A IREMR A e
el oyl
T |'uw:| i frgnlr

maniiBting uritegigares I '

adjalt

Akl e bating

Tl
Fr b

Sl e lodllie (oIS BTl feboige e ) S

el (o YlS ) (ollasg 1l Wla,le 30)8 ades > a3 )1,E cals 55l

il 2t B sl b)) 1M g (sladaly fadzy (LT ol
Ll Ol abgs opl > 48518 (lg 4 dagi b oddooliul sla gy fslo]
Sl sty 35 Sl o peS g &S Cunl  Sllllas 6055 )0 sdiidl ddgs &S 8 S
!yt o Cunl (pl SLgS adgs () )3 el (b5 ol 3929 N )l> S 50T eloia]
OEoed Wi e oMl may sy 5 gmeS Gl @ b))l 4 e
9 Ll Cunix 93 5 5 (355 (llirg (VS h dlerjl Gl w (slaog S
03lg 005 1S 12)d 0> B, o adl fimd o S5 |y Slalllas oyl e dmals (L]
ol 039y llgn g5 cclalllae oyl 51 (6 s dlawi Ban dsols &S cunl () bl Ulgs g
s oS £8)5 domiS Gl adod ol )3 S B ofly 2929 > 4 K> )b
MR g Sy Jlexiwl Sials Bual Sbuls sl pmeS dy50 4 Slalllae oyl 5l (g i

o odg Qb"?y UL,o 5

1. Health promotion.



\YY

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

a8 Caol SbylL g eaodie U] wi i) olaidl ple «lads (Bl Jold juw adss
g Mk Jhoms 5 Syl Slils lagmeS ojp > GWlas 0k s Sl e
oy bl sl oasplul 1 el oasec WLl jeiS > Sldlhe ol yide cpicren
Egomme §| adllas 55 Ly i 4 dgy ) 0aimd L 5 nyeutS (live yy bl Lzl Yl
5 Wil (glay0S iln 5 Canl oddplool 1S5l oaoiiecsV] oS )3 anlllas VOF
O 53 oadal] Sl g oadplnl )y 3k kel (6413 padids Jalod g U
Joio @ g LV Joaz) 238 SBSly ma Judod ol b aliie ditwd dw > 25550
Awd €Ml s )3 s (glapneS s g drwgs iyl lgie b Jgl dtws ¥
S lgis b pgw atwd g eloial legige b (Sl Gboomesy (lgie L pgd
56 ool Sl olyen 4 il ja o8 (gladind Cusl ond (ISPl « Jlomd licls
c)l.g).) (w))..’.))?.b axllles VY5 )1 dxJllao VY) Slallas L)")""““" cu,uLul U"l » W u.,L.oL.w
S sl elanl Slls GlapmeS Glilm ol sadplnl Jol ams slagssge
& oty oySimsy ol ol 035 ol Kiingsy 45530 adlls ¥Y b gsenery
sl Sl godge o)y wladly yieS (adlhe VW) Jliows Clils glagymes
Sy anles ST o) Samgs
L Oldlas) x pgd 0,8 diwd cladllio yidy Slasi 3 103 45 345 00 (<)gl0b
Opped D9 Sl GlagymeS (35Sl 4 barpe € SLls (eS lapls I S 2 L
b oddplol «eloin] Glegdge b (Slls (e laggdge g9y p &5 Slllas
9 JebSiga o (b)) e Sl gmeS G2l Jolye Sl alel alsye b bLS))
Gualy olgs sl b 5 s gy 4 cosl 0dgy Sliuls coyeS sl Lo
2o Jo b a5 dlge Bpae ial Cap 3 bl Sy B, L, » b
s (TND ¢ Kan 5yl YAV Ko g 5,ib) Wlosslal Lelazsl Jiluws
elezl Gaggsge b Slals slapumeS Jlod 5 (idu il diej 13 &5 (ol lalllae
s plo b g pweS drwgl 5 (giydebpn (NsSs 350 50 Oldllas sl saiplodl

E3050 a5 b (GEAT S 0o o odpl] sloallio (ctidiod Y Jpt>

YR Mo
Lallio

Sols2 L iR E9b90




VWA DLl ) gl FAosld ¢ s Jlo ¢ S 55k S o bl \Y¥

W s slappeS (sloasly (silodinge oy, § drg 1B g dnug (53200
p SseS Jlod
¥a Sl S soplS 1 Sepa L b ye e

Sy pd (Slads

oAt (§)o5 (Sl GmeS Jdoo meS) o

y¥ o
(o (Sl
W I g iy Gpas yials caa o Sluls slo eSS
v 5ol ) 50 yme pialS claggidse b Sl slogmes SO Sloos
(o sbaggge b
c . A |
Y Slclon 3l Sl 9 (omer Ceodhor gliwsly p3 Slals (gla e el
bbb
v ot slaygise g9y 2 (Keywords) baojlols Sl sla oS
\ sblige oUsS slaply R
) T s oo’ (silodinge g Cu e
g N

=0l eVl &5 Sladlis sl (Sl oSy Oldllae Sloj Wgy ow )
Geb ¥ USS 0g oo odalin <) Hlges pd sl o e Slads S 0je> 0 YNV
adgl Alio VOF 015,5 p)d 5 oddpmwy € warsSwd o3l sBL ;I odelcwnda (claosls
Vo Gl odd piitio yoguad pl > dllde 9 lead VAD: Jlo 10 )lages cpl 4 dngi b .ol
Jlo BV Jlu 5l asl lial asej cpl 0,500 dlds 93 YAV Jlo o de J
Jle )0 2gd 0 doM Jlo o dlie £ 4 Slas g 005 LS allde by Mgy o Yo e
YO g VoY ol Sl 5o aS oduuw) dy90 V) & laallde dlaswi ¢ Jud (sla Jlo M54y Yo+
ooy e V) &y Lanallie aes Yo OF Lo 3 .canl aBl 2l allio ¥ 4y Ioiome slass )
o coledyd wcuol @Bl asldl dlae V g & L sy & YoV 9 VN0 oo oy
Sy Slals S VAVY) Ll )3 ol bl ) Lis] gadge opl b dllde A dlaws YV
45 WS o Byme Sld eS8 Lo VA Lo 3 15550l GBILSE 5 il
Sl poS Dyg0 53 Ci il oyt b &S (gldllio pwss Dby oo 0aiidl oS (Byxe
LA Jlo )3 (S5l pudins Jooal (SUels areS 3)90 53 oty Sl
2 e 93 ggemeyd Yoo B V0 slaJlo  olilan .cwl (V2QF 0o 4 oo U
390 3 lis S YA Jlo 53 5 (SMS) (b oS ply (LS (slapaS opas
oS Slalllas | (alass plsl o e b athg (T Sl e’ S dnwg



Yo

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

5 Y o o, easplisl ladlas i ¥V B V-Ye claJlo ;> o] Slls
Slaggsse onl 93l ol 039 pM g oo Sl oS g0 3 Y)Y

I &S o3 plaggdge dlexl oy paige lale Jsb > elaial Sl (lagpes
ol 0395 Joliio ylizren YoV U planl ol Jlo

L]
Ll
o
i
(o)}
~ o~
.
;J) © ©o o ©
kel
;% [ToliToliTe} N
< | S < <
on|en o en %) onjon ™
NN N e Nl NN NN
- i -
N 1D m A N N MM H L Y N O N I mMm H o O
- <4 +<4 +€4 O O O O O O O O O O 0 0 0 0 N
O O O O O O O O O O O O O O O O O O o o
N N N N N & & N & A A A A +HA o+H o =+HA oA A = -

il e disof 10 P )V=130+ olo Jlo 1o ok puisio  claallio Slaws ¥ S5

ol 9 6 5 s 0
Pl o.)wu‘nl?u‘ d‘.bu,u.ms); EPO9e (§Audwd g @L»L.w cda)llao U"‘ PL?UI )‘ RV
g Jloo jslate s g ol A3y Mgy sy Orizped g SllS (eS 0j>
5l ue)_a,\; Oyguo Soopllas d)b)_z:\.,.i’.ii} 9 uj‘fjb o Jul>d d’)‘b 51 eaialy 0j9> Slallao
«Advertising Campaign» pMao| jl 365 lgs 3 a5 sledllie cogcws 3k
2 Y cleodly AYRE ologd jo « pwarsSuwlr SleMbl SSb (g5, p Wlod,S edlatl
SO e VW B0 Jlo 5l dlie VOF ggammeyd oS oddiplsl sladllie jogns
» VOSviewer l38le 5l odlail b SB5le pa Juloo lanl ad zlseul JusT L1
b 2 1) SLls (eS 0j> > Sllae (SSly wa L 05 plox] laodlss,
Slllas .V B 3 1y byl s o a8 3l0yl,8 IS ats dws 53 oS 85y 5SS Slgly3
Sl Sl lagmeS ¥ rer laails; 5 e Sl glagmeS 4 by
P Syl 4 aag b bl 9,5 RSl Jions o (Sl Sluls slages ¥y slo]



VWA DLl ) gl FAosld ¢ s Jlo ¢ S 55k S o bl \Y#

solatedy (SUlnghy (dg oML sy p Bres 9 (Fi Oygods dlie ( S5l oa Jidou
Caopllss (6l padd (g, jl ool oje )3 baallie jl 55:85 5 S i SHd 4 )
b Lol s a8 )5 a5 )3 olol dmels lgicds aid g0 dllie)OF als yo ol )3 08,5 0 00
aTyd 5 ] JolS ie b g oS 4 (awyiwspae Jud 4 dlie Ve oliw aSi) @ dv g
Gan 4 a3 b 5585 wyp sl (6)lol dge) dllie VWF sluws cad aziliS [LS Juloo
(G5l wr Jedod alie 55 tepllss ()3 padd @l 85 )8 bl 2590 gk
2 Sblds oS oo g dmwgi (giuyaelipn N ol Lol diwd aw jo 1) cldllas
Shals lopmas ¥ g (sl (logsose b Slis oS ¥ Ml iy
5,5 ololid byl Slohs olyem 4y ) ;305 o8 atwd Ve ol p ogMe )3 Jswd
V¥) Jgl aiws slaggcge 59y p Sllas jiin 3lasd & 558 ol ol @l & 2255 L
Sladllas (b pll g aabploul onds ololid (gandiwd I (adllas FV) pod diwd g (anllas
) s o 5 (allanlV) e oo b iz Jds S (s 2 odpled
sleply g oMl s 0 Shds sla S 4 byye a5 Ldg (LS atwdgy wlllas
32 Sl elba () Jols dibs ¥ )5 aws ] Sllllas 391 (SMS) o obisS
e slygise g9y p ojlanls (0 dacols Gy g lo] sladils) daasis )
)l L8 oM Glls slapeS iludinge (5 5 Ghlge b slaply (& o2
s8] )l sndplonl T Sls laomeS ilodie 59y 2 & Sl
Silwdinte Sly 9 (Sohae Jhgp dsgedmen) (ol LolSS Slawlre piygS (S
ioles Slads 5 M1 Sl slagie giludine lp 36 ghie 5 (39,00 S
Slod,S" oolau!

OEed g (pgd (28 wwd ) «SLS (eS a2l lapl» 4 bgye Sl
oot g il QLB heT il slenl Glaggoge b Slls aeS dd
2bo )90 )3 (3L slagingsy Ll 99 93 (ol @ bgiye slapsite g ply Bl (i)l
03G9 el sy (ytelip g bl o Shy (Slals a9, asle lapl
ol 43,55 o S S ojp> il (Slyoen o oy 3 gy
)18 2929 (b slagingh b pol (iagh zls duslie (ISl 5)cljl

9o 3 Slllas g9y3 ploj & 38 o lgiee j8 Cllas A3 Ky b dally
ol a8l Ll gadge pl b dllie 93 Jlw lon 3 aS 0390 VA0 Jlu (Slds e
Jbo i e o oy a6 )gbas il 03 1S jliw Slalllae Ady K54, 15l e
slggsge and o lid ballie by Lg) Jbrpll .ol adllial )5 dlde 40 AV



\YY

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

oS 039 plaggge dlexjl wypdjge e Jsb > slo] Sl oS
G peS 69y p Ollllas pizan il 039 Joliie ylizmad YWY U slal gla Jlo
@l i oj pols Jlo o g cusl oadlel 131 slaJls o (pMT 5 Jions Sl
Dy daled LaBMe ] Siigly

@ MeddMe Sl o SKimggy 4 oS okl (psS @Alpbml )y & 4257 L
il jl oolaiwl ad zoly Jds @ & sl cpl @b o &) sniol  Sldllas oje
g @ply Sygo 2)B slainggh 4 g by Slls slapmeS » Ml
el g B late «SuBj piyeNl el bty glgl 3008 bl Sllls
e s plol M Slals slappmeS s5lodinge sly Lol JolS5 Eluaslona
iyl g9y s o Sllllas 163kl o ol 5 (Sb0sd ) (215
@ S 5 Slls laadle 5 ply )1 5505 wadlal Slls sl eS (i3]
dlge pegas > Joull fcul a8)S )8 gpnin axgidyge Sl oS Jole nle
Sl g lgime (b (Sl axdg @l (gjya0lp Ban lble wile ;3 oy
ay0nljl il oadploul (SWl s Ollllae ( Slds peS Blaal g wilu)y b canlize ply
5 oM Glls oS & 25 b ol ol p ol o) Sitimghy o conl atugls
5 S ohSimgg & olul 98 el slol llyd 4 2y b wiS g g)bs
OBl sl Glls paeS (Ahb pogad )3 9 deidy e (Ve (pinen
5 Ul Ol o 0jgpel & Slilss Bras 5 3 5y ol sile (g5l eyl By
Pl (ole Sl Jlpl plbbre (Sinjd sla Shy 5855k, b cwl @l o>y
5 Sl SlameS 59y p oo prine Sbagiagh g (S5 Clllle 355 > & i
4 093x0) (515 GBS b (slaimeS | (S Bl o 4 gl abogie
Sl 5 085 3,8 a5 > Lo s LB clllas (15)) lis)S dsbsll
Oered (NED D39 € wesSwl o3y oL 0 aS vg s & dgie o )1
Ui slacdgise dlas il «Web of science» wilo (g pizo s50L 4y pdlS paw yuwd
S g @30 ool plo Sl edlitl b wlg o ST o Simghy domys 392 pil>
i bl g pgels Jelod g o3 S



VWA DbV by PAesled ¢ paconn Jl ¢35k pote 1okl YA

Fal%)

1. Aggarwal R., & Chanda U. (2017). Optimal duration of advertising campaigns
for successive technology generations using innovation diffusion theory.
International Journal of Operational Research, 28(3), 415-428.

2. Ahmadi, H. & Osareh, F. (2017). Co-word Analysis Concept, Definition and
Application. National Studies on Librarianship and Information Organization,
28(1), 125-145.in Persian

3. Amiri, R. (2015). Evaluation of the Effectiveness of Advertising Campaigns
(Case Study: Goldiran Co). (Unpublished M.A dissertation). Azad University
Central Tehran Branch, Faculty of management. In Persian

4. Andreasen, A. (1994). Social Marketing: Its Definition and Domain. Journal of
Public Policy & Marketing, 13(1), 108-114.

5. Apaolazaa V., Hartmann P., He J., Barrutia J. M., & Echebarria C.(2014).
Choosing celebrity endorsers for advertising campaigns in cosmopolitan China:
Does their ethnicity matter? South African Journal of Business Management,
45(3), 45-55.

6. Arens, W. & Weigold, M.A.C. (2011). Contemporary Advertising & Integrated
Marketing Communications. 13th ed. New York, NY: MacGraw-Hill Irwin.

7. Binet L., &Field P. (2009). Empirical generalizations about advertising
campaign success. Journal of Advertising Research, 49(2),130-133.

8. Blourian Tehrani, M. (2013).Commercial advertising campaign (from idea to
execution). Tehran: nashrbazargani. First Edition. In Persian

9. Boyle T., Shepherd C. C. J., Pearson G., Monteiro H., McAullay D., Economo
K.,& Stewart S. (2010). Awareness and impact of the 'Bubblewrap' advertising
campaign among Aboriginal smokers in Western Australia, Tobacco Control,
19(1), 83-86.

10. Casado F., Hidalgo M. C., & Garcia-Leiva P. (2017). Energy efficiency in
households: The effectiveness of different types of messages in advertising
campaigns. Journal ofEnvironmental Psychology, 53, 198-205.

11. Clow, K. & Baack, D. (2014). Integrated Advertising, Promotion, and
Marketing Communications. 6th ed. Essex: Pearson Education Limited.

12. Dehghan Tezerjani, M. (2015). Advertising campaign from planning to
implementation. Theran: Moballeghan. Second Edition. in Persian

13. Diehl S., Terlutter R., & Mueller B. (2016). Doing good matters to consumers:
The effectiveness of humaneoriented CSR appeals in cross-cultural standardized
advertising campaigns. International Journal of Advertising, 35(4), 730-757.

14. Elahi,sh., Naghizadeh, R., Ghazinoory,S., Mantaghi,M.(2012). Identification
of trends prevailing in the area of innovation development in the regions by means
of co- words. Journal of Management Improvement,6(17),136-158. (in Persian)

15. Feyzabadi, M ,.&Vaziri, E .(2018) .Visualization of dementia literature trends
by using word co-occurrence analysis .Journal of Sabzevar University of Medical
Sciences, 25(2), 195-203. (In Persian)

16. Gabrielsson, P., Gabrielsson, M., & Gabrielsson, H.(2008). International
advertising campaigns in fast-moving consumer goods companies originating
from a SMOPEC country. International Business Review, 17(6), 714-728.



Y4

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

17. Griese N. L. (1977). AT&T: 1908 origins of the nation’s oldest continuous
institutional advertising campaign. Journal of Advertising, 6(3), 18-23.

18. Jansen B. J., Liu Z., & Simon Z. (2013). The effect of ad rank on the
performance of keyword advertising campaigns. Journal of the American Society
for Information Science and Technology, 64(10), 2115-2132.

19. Hoshivar, R., Esmaeilpour, R., & Mahmoud, M. (2015). The Relationship
between Humor in Advertising and Intention to Purchase. Journal of Business
Management Perspective, 14(3), 176-194. (In Persian)

20. Khademi Grashi, M., Eshaghi, S.M.S., Khosravi, M.E. (2013). Content and
citation analysis of marketing research articles in Iran. Journal of Business
Management Perspective, 12(4), 151-166. (In Persian)

21. Kohansal, M.R., & Firoozzare, A. (2013). Application of Multiple-Group
Discriminate Analysis for Determining Effective Socio-Economic Factors on
customers’ impression, using Different Marketing Advertising Practices: the Case
of Mashhad. Agricultural Economics & Development, 27(2), 156-167. (In
Persian)

22. Korgaonkar P. K., Bellenger D. N., & Smith A. E. (1986). Successful
industrial advertising campaigns. Industrial Marketing Management,15(2), 123-
128.

23. Kumar A., &Pathak P. (2016). Synergizing advertising campaigns with
appeals: A perspective through cases. Global Business Review,17(4), 821-833.

24. Luecking CT, Hennink-Kaminski H, Thekweazu C, Vaughn A, Mazzucca S,
&Ward DS. (2017). Social marketing approaches to nutrition and physical activity
interventions in early care and education centres: a systematic review. Obes Rev,
18 (12), 1425-1438.

25. Madera Q., Castillo O., Garcia-Valdez M., &Mancilla A. (2017). A method
based on Interactive Evolutionary Computation and fuzzy logic for increasing the
effectiveness of advertising campaigns./nformation Sciences,175-186.

26. Marshall, S. (2006). Advertising Message Strategies And Executional Devices
In Television Commercials From Award-Winning “Efective”Campaigns
From1999 To02004. University Of Florida, 1-150.

27 Martinez Saez J., Amiguet Esteban J. M., &Visiedo Claverol R. (2014).
Presence of social networks in the most awarded transmedia advertising
campaigns. Redes sociales en camparias publicitarias, 19, 301-313.

28. Meyer, H., & Schulz, S. (2017). Dramaturgy of a Campaign: Viewing the
Advertising Agency Process as a Theatrical Production. Journal of Promotion
Management, 23(4), 504-520. 29. Minihane Jr. M. J., & Allgood J. P. (1994). A
retrospective study of a direct mail dental advertising campaign. Northwestern
dental research, 4(2), 4-8.

30. Miralles-Pechuén, L., Ponce, H., & Martinez-Villasefior, L.(2017). A Novel
Methodology for Optimizing Display Advertising Campaigns Using Genetic
Algorithms.Electronic Commerce Research and Applications, 1-33.

31.Momeni rad,A., Aliabadi, kh., Fardanesh, H., Mozayani, N.(2013). Qualitative
content analysis in research tradition: nature, stages and validity of the result.
Quarterly of Educational Measurement,4(14),187-222. in Persian

32. Mufioz-Leiva, F., Viedma-del-Jestis, M., Sanchez-Fernandez, J., & Ldpez-
Herrera, A. (2012). An application of co-word analysis and bibliometric maps for


http://jead.um.ac.ir/index.php/jead/article/view/26414
http://jead.um.ac.ir/index.php/jead/article/view/26414
http://jead.um.ac.ir/index.php/jead/article/view/26414
http://jead.um.ac.ir/index.php/jead/article/view/26414
http://jem.atu.ac.ir/?_action=article&au=5180&_au=akbar++momeni+rad

VWA DLl ) gl FAosld ¢ s Jlo ¢ S 55k S o bl Y.

detecting the most highlighting themes in the consumer behaviour research from a
longitudinal perspective. Quality & Quantity, 46(4), 1077-1095.

33. Munro A., Allan J., Shakeshaft A., &Snijder M. (2017). Riding the rural radio
wave: The impact of a community-led drug and alcohol radio advertising
campaign in a remote Australian Aboriginal community. Australian Journal of
Rural Health, 25(5), 290-297.

34. Newton V. L. (2010). Folklore and advertising: An examination of traditional
themes and motifs in British twenty-first-century television advertising campaigns.
Folk Life, 48(1), 48-62.

35. Oikarinen E. -L., &Sinisalo J. (2017). Personality or skill: A qualitative study
of humorous recruitment advertising campaign on social media. International
Journal of Internet Marketing and Advertising, 11(1), 22-43.

36. Pérez-Gladish B., Gonzalez 1., Bilbao-Terol A., &Arenas-Parra M. (2010).
Planning a TV advertising campaign: A crisp multiobjective programming model
from fuzzy basic data. Omega, 38(43102), 84-94.

37.Petersen, K.,Vakkalanka, S., Kuzniarz, L.(2015).Guidelines for conducting
systematic mapping studies in software engineering: an update, Information and
Software Technology, 64, 1-18.

38. Rasouli, M.R. (2011). A Pathological Study of Advertising in Iran. Culture
Communication, 1(2), 1-22. (In Persian)

39. Romanenkov A. I., Kutin I. V., Lebedev K. A., Grzhebina L. M.,
&Shimanskiy O. V. (2017). Improvement of the methodical approaches to
evaluation of the tourism advertising campaign effectiveness. Journal of
Environmental Management and Tourism, 8(2), 446-450.

40. Sadeghi pour, M.(2014). Study the effectiveness of the advertising campaign
in advertising and providing food.( Unpublished M.A dissertation). Azad

University Central Tehran Branch. Faculty of Art and Architecture. in Persian
41. Sebastian, G., Gallud, J., & Tesoriero, R. (2020). Code generation using model
driven architecture: A systematic mapping study. Journal of Computer Languages,
56, 1-11.

42. Shields R. E. (2001). The force of callas’ kiss: The 1997 apple advertising
campaign, “think different. Text and Performance Quarterly, 21(3), 202-219.

43. Shobika, A., & Sindhu, J.(2014). A Study on Effective Advertising
Management Strategy. International Journal of Research and Development- A
Management Review (IJRDMR), 72-77.

44. Skeldon S. C., Kozhimannil K. B., Majumdar S. R., & Law M. R.(2015). The
Effect of Competing Direct-to-Consumer Advertising Campaigns on the Use of
Drugs for Benign Prostatic Hyperplasia: Time Series Analysis. Journal of General
Internal Medicine, 30(4), 514-520.

45. Standing C., Jackson P., Leppaniemi M., &Karjaluoto H. (2008). Exploring
the effects of gender, age, income and employment status on consumer response to
mobile advertising campaigns. Journal of Systems and Information Technology,

10(3), 251-265.

46. Tafesse, W., & Wien, A. (2018). Using message strategy to drive consumer
behavioral engagement on social media. Journal of Consumer Marketing, 35(3),
241-253.



AAnl

(2Ll s SLi)en SUs eSO gl Slalllan ans (2 (gl goee o

47. Van den Putte B. (2009).What matters most in advertising campaigns? The
relative effect of media expenditure and message content strategy. International
Journal of Advertising, 28(4), 669 -690.

48. Van Nunen, K., Li, J., Reniers, G., & Ponnet, K. (2018). Bibliometric analysis
of safety culture research. Safety Science, 108, 248-258.

49. Volvy, M. (2012). Evaluate the effectiveness of Advertising campaigns at MCI
Co. (Unpublished M.A dissertation). K. N. Toosi University of Technology.
Faculty of Industrial Engineering. (In Persian).

50. William M. Pride, O. C. Ferrell. (2008). Foundations of Marketing. South-
Western College Pub; 3 edition.595

49. Yoon H. J., La Ferle C., Edwards S. M. (2017). Norm Effects on Gender in
Social Marketing Advertising Campaigns Promoting Savings Behavior. Journal of
Current Issues and Research in Advertising, 38(1), 1-16.



