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1. Brand Awareness(BAW)

2. Brand Associations(BAS)

3. Brand Image (BI)

4. External Brand Communications(EBC)

5. Customer Experience With Organization(CEO)
6. Organization’s Presented Brand(OPB)
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1. Partial Least Squares Analysis
1. Composite reliability
2. Average Variance Extracted
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1. Sobel Test

2. Variance Accounted For (VAF)
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