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Meta-Synthesis of a Painful-Enjoyable

Marketing Model Using the Prisma Approach
Hajieh RajabiFarjad*, MohammadAmin Torabi™

Abstract

Objective: In a world where thousands of people spend billions of
dollars buying pleasurable values and avoiding pain, it is strange that
there are so many consumers who are willing to pay for a product or
experience that hurts them. This research has been done with the aim
of providing a Meta-Synthesis of presenting a painful and enjoyable
marketing model.

Methodology: The research method of the present study is applied in
terms of purpose and qualitative in nature with an exploratory
approach. The statistical population of this research includes studies
that include articles, books, dissertations or dissertations that have
been done jointly or separately in the field of pleasure and pain
marketing. The data collection tool has been selected as a systematic
review and studies of libraries of literature and previous researches,
with a hybrid method for extracting factors. The sampling method is
also selected based on the entry and exit criteria of the prism method.
Findings: In order to answer the research questions, 32 articles were
examined and analyzed, which led to the extraction of 11 concepts
and 132 meaningful codes. It is worth mentioning that because the
concept of pleasurable pain for the consumer was considered new and
unknown in the domestic research literature, the antecedents and
consequences of the pleasurable pain of the consumer should be
identified first, and then the marketing strategies should be based on
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the cognitive background that the audience finds regarding the origin
and effects of pleasurable pain. Painful and enjoyable, compiled and
presented.

Conclusion: According to the findings, it was determined that
cultural, social, emotional-cognitive, neurological and physiological
stimuli can cause pleasurable pains, which include sensory, nervous
(imagination) and It will be psychological (spiritual). In the same way,
painful and pleasurable marketing can be done through neurostrategy
(nerve-based strategy), emotional marketing, turning pain into
pleasure and facilitating the perception of pleasurable pain.
Keyword: Pleasure Marketing, Hybrid, Pain Perception,
Pleasure Perception, Hybrid Marketing
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