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Providing a framework for the
internationalization of B2B platforms

Azim Zarei* , Maryam Asgharinajib**, Sima Alipour***
Abstract

Objective: Digitalization offers new opportunities and changes to B2B businesses,
including how to enter new markets. In response to the increasingly competitive
environment, B2B businesses use more digital platforms to support their business
strategies, and in this way, they have been able to present themselves at the
international level. So far, few literatures have addressed the issue of
internationalization of B2B digital platforms. Therefore, the current research was
carried out with the aim of compiling the model of internationalization of B2B digital
platforms.

Methodology: This research is practical in terms of purpose and has an exploratory
nature; Also, in terms of the type of data, it is a qualitative research. The data in the
current research was obtained from interviews with experts familiar with the research
topic and platform managers; The obtained data were coded using Atlas software and
inductive thematic analysis method.

Findings: Finally, by extracting 74 basic codes, 11 sub-themes and 4 main themes
(external responsibility, coordination, value creation and critical volume), the model
of factors affecting the internationalization of B2B platforms was created.
Conclusion: This pattern can provide new insight to B2B platform business owners
to access international markets, improve the overall image of the business and increase
production capacity.

Keywords: internationalization; platform; B2B business.

) Professor, Faculty of Economics, Management and Administrative sciences, Semnan University, Semnan,
Iran

™ PhD candidate in Marketing Management, Faculty of Economics, Management and Administrative
sciences, Semnan University, Semnan, Iran

" PhD candidate in Marketing Management, Faculty of Economics, Management and Administrative
sciences, Semnan University, Semnan, Iran (Corresponding Author), Email: s_alipour@semnan.ac.ir

*k



185 (01, 8an 5 5215) BB slop pdy 55k el ol

Aodlo .9

el 53 LpiugwsST o bop Sy o> carge Cbls)l 5 CleMbl (a5l )5 by
5 3L sl gudS iaidon sy sl iadgn laodeS dlex I Jlizms Hlow glio
WJluzmd bl g GleMbl (g)5lid oS jglailan .39 g0 oyl (e Glodd g &Y guas
(Yoo et al., 2012; Coviello et al., 2017; Alcacer et al., 2016) &5 o Jgocio |y dlasdl
Van ) wiS o Il 1) pcdy ) gcws i pMavl & s, b jl slaslis sl
.(Alstyne et al., 2016

e 4wl 03,8 ] alasdl (gla iso 5l 6yl y3 oMa] dae By alygles cud b
role gobaloyw 5k (Shs plys @) ) g i Jao col (B s s jl ol (i
$9ld jS o> Cd o b (Langley & Leyshon, 2017; Schneider, 2018) 1S’ o 8y%0
o 39 B2B 45 L S g e 2y (ol 4BDle 5145 sl s 5 S
Yuanetal., 2021; ) Cal 00 sbu| (¢ yuiie (s i s B2B g Sl oyl slap b,
WS o cdae Jluzed obyliL 51 a8 85,05 5459 B2B sl 1 I (65l (Wuet al, 2022
e (5yakd (clid JolSS (Tasanen, 2021) 59 o odliwl B2B  Jelin ;o Y%’“’ lyss
B oyl yorl g olal sbedld (ad Sl g ol pu ] 1)l s )8 0ged
(Mourtzis et al., 2021) Cunl 03,5 SaS B2B pM] 5L 45 Cgme S geunS jl (csds Jdo

1S oo ol sy S 1,5 Ml wlie 4k 5150 bles B2B )by > 0 0l
slapdeds 51 o)l (Wu et al., 2022) 3,135 o b asye o Wols obe p ond 4
LlaBl Cuwd (oo )8 Sl jeas 4 BleS e ) Glbly)l g wleMbl 5,08 (s
el 5155 ot e B slotaly Sl Son il S5 il 23 m i 45
B3 olian L8 75 4 dtanly cdb Lobdl ol j> 4 il ansly pbeds samdasl)l ojle
ad )3 )8 adllas )50 Cddy aLBS glaandy O S b (g5lw Ml oy (Yonatany, 2017)
Knight & Liesch, 2016; Paul & Sanchez-Morcilio, 2019; Paul & Rosado—) Cwl
ol a3y ol 4 Mol olidss oS Slegdge L(Serrano, 2019; Rialp et al., 2019
959 (sdale; (Brouthers & Hennart, 2007) 39,5 slacdls &y dgaome & Lol ¢ Jols
Kahiya, 2018; ) &lple g (Luo & Tung, 2018) ;5el5e (sla,l;L ((Zachary et al., 2015)
il oo (Paul et al., 2017

25889 gaolaill aive; < Jiznd (gilolallon b by Slidos lags S e §l S
oo (sl Sl sl g o 41 5503 ol 3 ] i ol & (o J
S ol il auily dawgs Jb )3 slo oS 4 (gt 28 bl Gilolelln lacses
Jb& 53 Cope a0 €atoay Jewily 9 (A8 Jlioms Gl 4 (ol la)lil 1 ook sl
(Hervé et al., 2020) sitwd o650



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 186

5705 2y5 &l T g JLglS TS gl (90 UL e taler 5 g5k B2B slap iy
Shbl slo)5iS b 5 ille cin o 851 3529 (Mallign g )3 Qlea polps )3 o
B2B slopjpdy 3o o 498 1 1S lag B2B b6 o 1y 395 olols blatudly ol
a8 bl 1 bl llS o llad 8y 10 50 (VK 5 S oo S S (gl i i)
iy e 5 S50 Sy o 3Sles Gl pole S a4 o0 el 0l
w2l 0By oo o 53 €855 S5 4l (gl sl ord has ol ean] slajlul
295 598 Glajye JBI3 53 &8 pb ST oSy 9 18l iz Mollim a2 & Sl e
3Bl Ml o oid Mollip g8 pals (e 4 b el wsls (26,
dgee & eorad 3o |y F03 S il dy g piasd ol 5 e I3k ()b slaas 2
mo ke Rl > g e o I Mg cudil S 0 S8 08558 S IS g
gk BB slapsdcdy silo el cueal wé) e nd o ol ) badiio )9
JB s 250 olyl ohig bulyd 2 gi b Ly g dedy (ilollalline gsoge o8 B
SIS cul )5 g sshaions (315 sy sl ol & gy cul U sl tams
B2B Glapydcdy silo Mollim ospde w2y o5 Jlgw cnl 4 (2555l o Slidios
15 ol Sl wigSs

OB 5 dpadiay 9 (ST (Fle ¥
2 Bisyglid g balpl coloss 5l slasgoome |y o8y S (V4 oY) (] 5 (gl 10 By
(QERS @95 S ol ) (GaSud g sl s gST Sy (bl g ol a8 WS (0 iy 5
opf 5 5r9ld (Bl chagpe Glosd b S game (BNl ()lwgn SBES
Sroged g badjlsbil I slasgace plgic a1y p8cdy 5 Ve +A) e g o a0
S8 GBS 1 ()l Glacled jl colos g (puilojls & o 0ul iy 299 4
h Gl slaptunwgSI U a8 oo (2 p)80d onimsall)] Sy S (oo (sjlopgrde S (oo
sl g 3y (Hagel et al., 2008) o3 i Lol |y Lo 5k o sl does )3 5 s JS03
IS oo Aty Glyide 4 yida |y BES S 9 2 1) (Bl lagpl il D) i34
@38 Bk 3B ) Sl ol gl 4y (S B pme 4y 3leie a5y (e 08
L g, dcd, (Labrecque et al., 2013) 1,138 )A;b ML Jbuowd (slaixe cusds 9 Mol
S (o0 M5 (5] B B9 8 9 (ol B e (ol )l il (slvog S (g SHoles i

"Alibaba

2DHgate

3 Global Sources

4 eWorldTrade

5 vitrinnet.com

6 ecasb.com

7 gerehmarket.com
8 zingapp.ir



187 (01, 8an 5 5215) BB slop pdy 55k el ol

Cennamo & Santalo, ) uiS o Jugeus |y Oﬁ).éiu;’))‘)l oYsle (Eisenmann et al., 2006)
Evans & Schmalensee, 2016) 165 o bl cosds Jluswd slaidl 3 (655 0 (il 9 (2013
(Teece, 2017;

Sk G 1) 298 s je gladiia losnls jsb 4 by gcus B2B 05
L osenils (o05)1,8 (sl 38lg5 51 ad jo0 odimd ylis oS wiad o Fow B2B (Sig sl
5 gas B2B 5y sy ) (B2BECNews, 2015) ool 5aiie )b jl (lacgasmon;
Py s iall ogdll (3 lawgs (A5 aBld sl 1) eaiSas,e uild Ky o
o998 sz o Jlo)l sly 1) slailuy ! u_a:lfi ol gl glale, aSil 5 0sMe B2B
g 0aiS ol 38> GleMbl Wl 0 B2B pdcdy s o ) BaS el las]
Islam et al., ) Ja3 &) by o (9,8 4 0aiS poli &S 1) Jgere Slodd g Y guae
(2020

3 )L\f)...,b g dltw! oy yiduy (Johanson & Vahlne, 1977) ‘\/L...J Je 1063w Mol oy
Johanson & ) ] exdpMol (sladsuns 5 S b (giloModlpe 2013 dy90 1> ¢ Guios
-Cel o pedd aslid jI SO Jde pl .l (Vahine & Johanson, 2020; Vahlne, 2009
el 5y Sl e el ] sl i il 85 g3k Ml 4o 55
S5 48,5 jlai > anl (om0 auld S5 plsisar gl el Tl Jae poll
y ol Lol g oo ol 3ylg 4" ol (659458 05l Lisls a8 S s (gl Mol oy il 45 oS
5 S e S (Azuayi, 2016) 3yl o Cawnd 4 (gl Medlpe 25T,8 Job 4
ooy &8s S lais 4 9iST g Conl Bl JolSS i 00Dy drwgd Jio cpl &S ol Jlo
.(Paul & Rosado-Serrano, 2019) 35 0 0153 Loy,

oS ol Gl 4y ppdy oximsdl ) S (g3l ol 2] 5 oo Bl (5o Mol
SocS b 15 0sd oo Colia ()15 slaatily buwgs 350 Pl p )8l 013l bausgs
(koSS Shlaidi ) )A g Bdigen pSCd plUS 4 & A8 QL Al e (215 Ay
cuolio byl i ol 5 ()1 dtuly (s S b p pewlio Cla cplpls A8 (6184 le o
Caodl jl 3955 el Gl b 5L Gbesl ojlil 4 casl (S da JoSo &l 5 drwgs (gl
[(Yonatany, 2017) sl 5,95 51 (g3 el

Mool & (il Ml claanlp copre > ey slapded Lol S5
S oSl (S oyl (5B cdgiuns ((Brouthers et al., 2016) cuwl by o8 cdgiune
oM & dogi b S 0y (o slajye Sl )b 53 055 (o el &5 Sloj (e By 0S5
& Cdgiue oyl (Varraso, 2020) cul aslse o b uos 3,80es lp (gygps (sloaSis
Ll 186 (b job 4 39800 2 il G 3l & (855 45 3950 buye Cusdly

" Uppsala



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 188

s (8 oS () Cojo (slime &y &8 Canl 0gilly () g (Jomo (slocS b plo b (g0 S
CotsS wans dbds pl 3 o il gl (Brouthers et al., 2016) Cuol oo s i 4
IS 535 s, 0155 s e S5 45 it ] ey o o
S8 b glaylil 4 e L5k (3390 39)9 4 bl den 15 09 45 a5 pj8cy
S i a8 slasl b laslgy ool g dlezel s 5l s (Zhu & Tansiti, 2012) uiS »
O&el Wiy (Schweizer, 2013) g 48,3 Jas o Jl5L S by ol,81 51 ($ laie 4 Wilgs o
Sl AV B3 el Ko b e gldlin Sl 3 s S L ol
dloiins g pydcd (la S 4 alius oyl Ll (Chen et al,, 2019) xS o sl o] o))p,l8
((Stallkamp & Schotter, 2021) >y S y5j)

el 015 Sl eS8 b el (KeSe zedgs lp (alaa s ((Su)b bl
02 9 @l (Shy b 4 dble (sladine oS aas o (Ui (ST A Jlodig o
9 b lacualad pac) L oL aBly yeas y> (Williamson, 1985) aad o &) HliL
Slagleil b 31y el Slbes B35 bl oS53 (alls WSy 5 (o
S Ulp & 5,5 sl s (Brouthers et al., 2003) S adilojlw (ol pedludu
Tl ol o " wlie e oE 0 Sl ke 2 o edlatal (g3l Jallin b yS
AS (o Sy CS b S &S plete lie degece &5 dmde (LS glie p (ke o
Cojo ) Ml 850 @l @y > s o S5 1) (0B) Cuje 4 pliws lp ol
o5 (53980l 5 dgpidio (sl olyl> lgie 4 a5 (Barney, 1991) s 8y Jlul 0,
A8 oo oolil byl 5l 568 slaelynl (lynl g by UK (gl eS8 b o oS Kgu oo
Jole s sl aly dawgs TSl lawgs a5 35 Joladl ou01)L (Barney & Arikan, 2005)
sblje uSdlo (sLlje o £xl> 0o 0aiiS (s (stdlo di (Sl 3 Mollip saeld 31,
(Rugman, 2010) 3 o0 Joli Iy (gile LI (sblje o Ko

iyl Madlioy by gl oo i (sloin] b)) ass S Wlooly i ollas
Ellis, 2000; Harris & Wheeler, 2005; ) il b0 b Cuto Llg5 oo ,..,L ol Lol S o
(Vo) ol il aily Mol oo g sute i Klgs o (slaSs Lailgy (Uzzi, 1996
bolil > dble (U8 Qlolid )3 (oot (I8 4l Lally) oS ol odmg}y )
L LTl 5SsS slacs b of gt Ao b 4 Ailg o S ol ogMe ) (26
b G0 o g G 5l 65k 5 gieo e ln g3mte CUSl ()15 sla )il
1 B3ge ()b slacld s g (LOFT) ()8 (sla oy ials” Jaluo by ale (6l
22,8 4l (VA2D) 5590 5 5bigsS ¢pl y 09Me (Hadley & Wilson, 2003) xad &Il (5550

! resource-based view

2 ) ;

* Eclectic paradigm

3 Dunning

4 liabilities of foreignness



(89 (O05en 5 5515) B2B slap 5y g3l bl sl

@) @ig b LLlib Wl placld Wl oo itan (6)900 @l 8L &S lacS s oS
Wlwyp Johs a1y gldaly clbs Jb e 0 9 a8 I8y saeily slass 8,8
.(Coviello & Munro, 1995)

=03, GgSw p 80 ooy 3590 53 85 Cawlate Jlall i ©)lod Slosl o JLSTL
Ojala ) o ey S 5 wyp sl el oo Slillas I oS S Jps)
Brouthers et al., 2016; ) " 5] (gl slocS " pMasl 4 dles I (et al., 2018
&S (Parente et al., 2018) sloas )’l.éT "VGSI);;:,I slazdl dl.mc;‘f)..is" 5 (Chen et al., 2018
Joia 3 die cnl ) Cldlhae Sl Glaigel s o318 o8y dd | lasgene
Lol 04 &3] Vo lous

WS Cpgo sloingy pspgpe ) sk

oS Jlis 4 a5 (epcdy sbeS
Ayl awly Wb s gjlo Medlop

C8d ) aSh malune jud g poalins (215 Gy o9 slap el
B Elgl 5l S g 185,50 45 | Stallkamp & Yory O Sl
S s s S el 518 4l Schotter sbes s Ll
2 M8 e dbml sl Wilgs ces p Sy Jioed pydcdy
AT 055 b )5 oGl 4 eSSl )

Slezel B2B pyacdy i oolawl a5 Sal> i
Sl ) QuS1y aje 5w il )
gy bl bulgy 3 Slas 355 g &

B2B ppcl 4>
hooblays 3Sles

_ P B Zhou et al Yevy Ol 1S o0 dene
sl B gl priren sy R

e P L;.:)S.:B )Jl djyg0 )y
ol sleoyes; (sl ) bapjdcdy el
L @l ol @l ol slxe g

W3S Ay
Sinlan SIS | g & i JolS
5 b Suald b &l ppdcdy colo o SlopiawsS] JolSG
oasedie ol gbyide o b JeSe sl Shy Stab o > : B2Bs i,
o Py aub e

ol dtn (gyglis S S gl Scé g4l Salesforce

5 pAch @Sles alsl (hpuS )b
ko ly ppedy ol janss

" ibusiness firms
2 sharing economy firms



VE Ol AP Ly B0 ojlad Y Il ¢ S8 )5 o e Sl

190

26l iz > Sl ) ol o3l
So s (2B o)l opdy p o
L 3gs b slaygiS 5l (B 5> ol S

S b (Mol Sgi3
alplig)bs sl

‘OJ“:’ ‘_;UAJ]Q» (:li.;m L'ﬁl)gb. 9 .\:9..: Lomo
2 el Gipdy slanld gy
S (g0 5 o3yt g 4SS

e Ml 2, 5 i oS e gy | CTETEERL TN 2 i S
ol Ol O 4 e slagye & an 295 398 5
WS o dgdome |y 4l

9 Holloym )l (6595 oy (455 Nigm S Lo taesassS | dvp iy

—pdcdy Gljle S5 4 baye ol e

Gl soutlio oS 0,5 St |y wiaswsS| | Yonatany | Vo)V ‘if‘i’]t‘z

Sy 515 (2 Celgine Sy alols . _\wi‘:’oi
S oo 35T gl Mallie 5550 ] -

o & WS phe ) 4l ol

aloan 9Ll 5k jl gyl sbes o

Ol WS oo Mg 85 ol 5 slased T

P s pe )b bl eSS | Brouthers vos u.wl:i.LoJ Lf Ju*:-”

Syda ()8 slacdgiue il 458 5l 26 etal S EEE

Co e Slodl sl 2 9 SleMbl slaptus olaiBl )3 0318 jsbody bap 3l a2 S

B ST 5 kb S pbul B2C 3y 38 505 b Btos ng ol cailess 5 51,3 455 3,50 (5l
L) 4 dogs b o8 5l S a5 o 1y oles S oy Yl 5 o (83 colallas 3lis] &,
3 odlial ol cblje ales 311525 el ygleonss el 0y Bl g g by oy (598
Evans ) Cuol OleMbl (6,158l  cudlad iul38l o STy slads s yials dap b,

B2B diwsj 4 lg o |y B2C Olaiss | dg90 (slaaidly e (& Schmalansee, 2016

la Sily culply g 98 48,5 jla5 53 3)die glacusgrge 1S baglojls g 5,8 Jae

5 53 BB (gladic > 4505 1 o 4055 s b e (e iln i

.(de Reuver et al. 2018) 4.
B2B Jloms slappedy (il dollin diej )3 (gl disdin 9 Sladl 950 5l

1d e (agh (28 OYlgw (e 4 sl oy

g8 e B2B slap pedy gilodlellom 4 e lolge 4 )

S 9) 4 9y (2laCudgione dx b ol pl 3 B2B lapdedy Y

3980 (Mol pdaw ;3 B2B pidedy G ad plaie 4 oo Jolge ax LY

!innovation management literature streams



191 (01, 8an 5 5215) BB slop pdy 55k el ol

AR5 i g Y

e B2B Jlomd slappcdy (silo Jlall o og2yle 4l S B Ban 4y gl
Oles 5l Adbie 038 g oolistul g Bl 4y g 0391 (S g0 4 (35 3,509 el
o3l b cp Ml & 90 45 dinlian g, 5l ¢ S Limgi ) odld (¢ )yglaen cilisie (o by,
sXighanlas 095 (o) alido 4 255 b anlas ;b (loj baugio 05 4B S 0)00 oS ]
ool o8 13 155 Lingh Ban ol s enlas 5 il > 43 3,910 i3 0
ORoR SIS ) dag g 4 33l Cuga g b dalgs edlitul cdagh olie (ol b
5 bus baslas bl cadlys 5 (BNgsanlas jl ojlsl cos 5w b algs yasuie
3,5 SIS g gl jgy plen

slop Bl lde 5 340 9090 4 Wil laasito ol im0 pEASES L
Cjyge & gk cnl 3 (S Bge Il oo (Siaj oS 6] VI (23 28 )loo 5) B2B
bl ol S lalbas 5l GleMb] g yglaes o) rdnlas 45 | (il o Medin
Bl Riidgs g il 48,5 e odly glusl g colsS &S cunl didly poliy ol U ladiges
Prendergast & Maggie, ) 5,135 Lalgss (g9 ,Lid] 0 gploie OleMbl gan sladiges a5
Soli o <yl e )/L.e &S oodld b odd (¢yglpen s claodly a5 Sy w2013
glsl abais 4 yauwy b dlas A pbxsil 51y odly (g)yglaes (Kvale, 1996) bl axslss
Jaos .85 )18 oolisul 5)90 o3 hilod 3,0, Baslae LS 5 400 caa wcdl (LY
Braun & Clarke, ) 39, o0 )5 @ o oy (6l o 9 Canbly )l (gl o &8 Conl (g, o5
g Cusl &S gloodly (49,0 ) 290 ool )15 5 Jebos Sl gl (239, (2006
s a5 (2 glaodh 1) o] & ol 0niSThy slaodhs 5 (ite Jelow gl sl
&5 ez ) ez Bl Gl g 03,8 (SIS, (o) 005 b (slmodly g IS o0
aolas 5l &8 cul pulae loodld 3505 008> g dMs sliwly ;3 pa8 gl (£)lSASL
05,03,10)3 (v3) (ygonde 5o (MY (o Lan ¢ (gpim cbole) WS o Ll (sl odal Candy
L gl 5l (daw Slo g 23bioe (gl ey b badpe slaodls 0)b)d (caqe slaje
5l ol iy (Braun & Clarke, 2006) Cuoleodly degooro 49y 10 6N (gl by slize
(o SIS s yo an Joli oS jSla 5 S by oad )] o8 oo )b
o33 535155 (slools s sl 515 e oo | 5ot e 8o 51355
(O3 a5 6y (5le) 13 43,500 ntnlins

4 anbae Sy Glgime Jlod bt Cono (alnghy (saodly Jlod 1503 gll den aile

! King & Horrocks



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 192

slp & Cosl (i o8 s (abl YL e )l (St 4Bl oS £95 29y 9 (2L
Bowen & ) (y903l 5l (bl j1 1ol (imghy 10 )l g s oo Como g plo]
A oolitwl aslas oLl auwbxe 4ly (Bowen, 2008
Yol a8 S plonl (gladalas o 3l el bl amslbre sl ol Slmgly
@j9 30 Jloj dlols S 13 )l 93 ol 51 Py g 0l Clsasl Balas &0 4y dnlias
oS gl oo ALols 5 15 00 i S1aSS e wlo 6,350 Sty byt
a0 93 )0 g3 g0 libles pas g Olales lie 34k | g B duslde S0 L raslias

2 5 (WM Glislss) dlome 5 Uog) Gobo 5l el sl 0igedl (bl capd (SIS
b )Y oyleds Jgi

Y Xolaslgs slass
=kl 2oy
sl ik bl T s oS J5 Sl
b g,li508" ol 5l Jols gols
bbb ladlgs slaas s IS slaws aslas 45 ),

JAAA Vo v P, \
TAD X YA P,
74 ) V¥ P, ¥
TAA YA N Js

Jlosl calls (Kvale, 1996) sl 1) 5+ 5 Lt bl ohise ol & ol & 495 |
sl cuslie (99 anban Jlod g (b (lise 45 5,8 Ledl oo g 1 A0l a8
(Phb g9 s oS (V) IS albcdn Jole ) pole gl sliel (s ol
2 030t (Al o (BB 5 4l (Sl (3,5 omagig)) (5113 pe5us il e
ol ploul Atlas ti jl38le 5 S8 & oo Jolpe olod jolbs img} 5> (Kvale, 1996)
Ll

Ladl g Lodly Juoo .F

(Sl o iy ol ol 5] ol (slaols s )8 oy 4 50 ] 2
Joia 3 Oporen D ALl AN Cjgo 4 doye 2 S g AD Al geude o
Caslodds 03y Hlis iagh 5o BasSeS i 81,5900 (S ¥ o leud

wlidcuras (olo o Cuogi N fo>

dy0 O .
(/5v) (/YA -




(01, en 5 #,13) B2B Glap sl @l Mol ozl

OV-5- £\-0- Yo-f.
(%xy) (%) ()

Yb 4 Jlo Ve Jlo o=+ Jlo 0 31 S
(And) (/1) (ANY)

Jdod g oy 4 dls o ol 31 adgl bAS gl § Laslas Judod 1 5] Als s

5 0ss gyl g0 b S Gkl g oyt ] ol 005 &1)] 4yl (claiS g ba s

S b alie osie (gl baslas | z s asl 85 Y5 S W5 Lasuto gyl el

Las 4ol 58 FA g 0 o)Ll bl 0 auie S5 LA oyl Jgio 55 45 Wdgy Slodl |z ySciuns

Do g0 (ks bl

all s1o5 5 o JyS s ] sligos o

Slesd o ol co jleolal

&y

clots 1 oolizl sly bk co I S0 slopsicd i s
ST o o0ldzw] ¢ piiiio

21,8 50 ol co 5l ool

caby

I ol iy ool gy pdogs by Aol 50 clopjicd;
S o ooliii] Sy duls o co slacily,

-4oby > VR 5 AR jl ool
& yiudio Slodd sl

5 (AR) 0298] cosdly oo Jlim Cosdly slocsyglis jl oolizel

Lol g gpiiio lots glodoliy (ol (VR) sjbxo cusdly
b LS digi o s ppScdy Cuidbpo 0

i lagygld (gilwax LSS

ol lo d/‘b B2B slocs s JMJM ol [a»)[o/"_s_i)g
LS oyl 93 k> (glog)oliS (g iloaz ) LSS (co) o 5) pis
il ipo BIB (elop iy Cudipn 15 i o i 5l ST 45

il pased

o sogei 4 |y cglo g B2B elocS s Jf oS olir
J s gy opdasd Glpide Sl wiy e (505 (silwodly
il sard y jSpad g dogd yuolid o 0diS Spao (slo) B ge s

O IS 5953 B2B slapscd JB gt 2 4l 4

el 55 S5 il

Sl lll o sl o 5 59l St o slio (SU5 8L
sl £k gplio 1 o] Gliente 5 S 5 dogo s Lo 5,
5 B o 4 Yoare B)d 45 o ot boy) (b)) 5 8l

S S Gl K22 5908
& Dgyo A dig 1y &S0 dlazel 5 o b slodSus

sats] BB g0 slpaSis U g W digi o Gl ypiS HE o)l slads
A8 S8 2B slo))il
o o1 Sygo b (2B L 4 b g9 o ol oo lappicd (S
Bk 4 el 39)9 . i
AiiS o o uislo]

b5 &l yie g cyils

dbyo 0 popad w4 byspe Sla IS 5 )95 Yol ) ydo




VE Ol AP Ly B0 ojlad Y Il ¢ S8 )5 o e Sl

194

Olpete &5 ilegge dlos jlippscd g G ol Mo
il 423b ofyg o5 5 4 b

2S4S

T gt 3 57 B e p 5051500 (50l 45 31 557

Cuolapyscds g jle

e 3Dy sba i

Sl s 3 i jlo] digi co ot o CEDyy (4l ot

il M sl i

w20

Cundy 57 lo ygulS &5 il S oy ity b &5 oo ESpe
A b pointi Mae yis el Sl dde o Uy yo07 0,100 41,8 Jloyi

oS oyl oy uiS” I

lodl b wlio opgdo (o adyl clot5" .0, Joit>

(Mourtzis et al., 2021)

Cusbly (AR) 039581 coedly
(VR) sjbxe
B> slagygld (gjlwar ) LSS

Csa]

cawlo SleMb|
3yguisld
(Genzini et al., 2018) ad> oSl
w5y
Stallkamp & Schotter, 2021; Katz & Shapiro, 1985;) e poribiane ]
(McIntyre & Srinivasa, 2017 A paliamna a3l
(Just, 2018) o
(chen et al., 2019; Stallkamp & Schotter, 2021) WSl (2l il
3l
(Holm et al., 2017) 5l 3 st

(Stallkamp & Schotter, 2021)

SIS o gla e

https://www.privacyshield.gov/article?id=eCommerce-

S o g Co e

Platforms-B2B 5k 5 s polid S, lSS
(Brouthers & Nakos, 2004) el sl aiy5e
(ROCHET & TIROLE, 2003; HAGIU, 2009) sl o
Oliside (565,

(Brouthers et al., 2016)

Sy b b3l cy pe
o5 bl 3 8l
285 )5y (e S b

(Cennamo & Santalo, 2013)

ik iz
P TA-CY




195 (O05en 5 5515) B2B slap 5y g3l bl sl

SolSol> |

ASVF gandind 4y ds g opl 31808 cmobae (gl g LUS guydiwd 10gd dls 0
5 Opnae 1) el 3 5 S8 S i ol S B B L] 3 4B Sgo
ol 0dd 1) 5 ol Jga p0 &S A aseiie

8 oldo LI 5 adsl ool clidiwd S o>

gl slass S

Jlasl cgpaw cctlazio by (sladiy 5 0 )guily dacbee

b..\})lﬁé\is d)aLﬁ

Jilige oiSeb) (VR) Tigilone culy {AR) "o938] sl

(R3] Lm")l d)au

s glal; 1 Slaidy @il oL (sl piicdy sla Sho e i nle
Cotol (o9 w2 p By Cs pus

S & 555 olS i (oS el clapis @blis g cdlobes plocl
caslio ML

oSl

sledasia (Jsud sl 5l eolitwl (gl cwsd sla Jdo ccuwlio (o)l5 Cuoid
ol a3 o Stngly sloatzn wol)> Joo gl sladiysa (Jols

S slapl>

S 9 6y9ld (S kS osima bl e (slagyolid (giloa LSS

Soo)e g ple

drwg g olosel 3ol (6 u53b g LB byl Sl D o yBlem (455, Sleii
Ky e Spyd (o)l by o Syide o) Ken ()l 8 STl (s )b

[Cacy

S

0835 3 Sty silosag lgans (2b3) cdlgonne (gl pated (g pdySllas]
Ca e e gdinylo) Caedl (il pased o Slusidy (g yidio (0 pde 395 0D HIS
Olbsde 5p52) ( ILE (g b b))

M@)B

s

Olals (o) Coje dls ( JUI o (slaiore Co e

bl elbls)]

0275 ()8 Gl 5 (eolaBl o o5 (e slradle () yhe 5 (il
ol gagizy sl (gjlus)lsbil (kg Jbo glam 5 (ol sl
ol S g

L3> porde § (S 3 o (ld (oluly ()8 (pelde (ganaod dlsyo ()
Joda 0 a8 cunl Lol aeudn ¥ olulid dls o opl (29,5 i8S 1,8 Gl atwd S5

! Augmented Reality
2 Virtual Reality



VE Ol AP Ly B0 ojlad Y Il ¢ S8 )5 o e Sl

sl 00 @) Y oyles IS5 3 B2B Jliod elap by ojlus dlall e a5 dsld] 3

= Ogede ol pgaie
.
bxe Jolos ol Csts
sl olbls)|
Jg0,la ¢ plorus]
Sy g plr . cirlon
o)fl.\.o

03,5455 g5li8

o 85, (5,lid

ol 'S e
Sl (g yude
<Pl e byl s
S sl

! Critical mass

196



197 (01, 8an 5 5215) BB slop pdy 55k el ol

(%
&
[
[
C
&
%

o€ S) oy S

30310 3 plovad! r

s L

&.
o
3
&
g
[

BB (sloppscds (il Mo 455 ) S

d250 e S ol a6l slmog,S 1y S Bl by (535S anl8 50 ek
Stallkamp & ) 3y o0 0582 ol (g yiwd j3 pydcdy & (6,505 aedll plad ) yaiuwe o
oS &S W bl olaylib Wb L sl sy ¢ (S Ban oy (Schotter, 2021
P e o (Simjd g Saed (sog G b))l ebl rzmen NS )8 e 25 3l cod
JW8 o (Mol e slap deds ccanl p3¥ 1M sl Jaine gyl o> 0 Sla (615 cuwlw
Codw e dcdy pl o 1) 095 laig il Bots Ailen Lm"j b ol 4l culgiue dgd
dCT Glodd g w8 lgie b sl Jo 50 30 ledbl 4)5ls 5 wlbls)l yje a8
ewloo g (Mol slapdedy (55logSouly aine) 53 1a)gdS juin (6)lSen ©)9ps p
(VY dbl) 3,5 08T ol Lawgs b )9S g poye 598 qunddi
@oF S sl Coles 5 BT 2bul (ly: lap ey 4 S8 (gl a3l 51 (slasos
393 3 Celo O 1 Gl 365 Medign (565 il odlitul b p3ye aShl &y da g5 b el o il



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 198

~Gge oS 1wl 35 ()5 pU (llil polate 4 S 5 (sl (S e 8 hibge (Sluls
Slads g paSd ol Sliass] Glads oS gousd Slads (565 (sommins Olals ] op
hibge il pcdy Ko il b olyge ) Sl o) 5l o lge (sl 5
Sl 5 Cogae clacadss by pll wueS o s bbge Clils S ol 4 25 o
G 8 4 45 55 0 gy ol a3l 55 03 el £l i 3 45
WSS Bl (g pda o5 (srcanss U ey asldl p ey

©X)10455 (£)5ld 8 (hgete slor Jold &5 Libie Sl @ pd (Lol (geie
@) bobee jllap,bed; ond &)l Gladss b .Caol a8 g ol yj oind @)l )5ls
slass o0 lpl A .A...Su.o odlaiwl (gypde Sledd sladoly (sl (VR) 3
9 (Piezunka, 2011; Evans & Schmalensee, 2016) 3,5 38 po3 )50)8° b Lasly 5 (S05606:85
A8 3ol 1y Jlasl a5650] 5 B Juate pycds 4 olel B ams o 1y el cpl )8 @
e B €533 Sl o 41 3l e Son |y SRS olon ol b iz
slacdlon o Cag a3 )8 GBammg LBl 3 1) 398 IS sladibuls 5 Jale
bams oo |y Sl (nl (Bt g 4 by (Sog A8 (o0 ool 8 lagyg (B 055L0 gl ]y (Sbjee
S e b ol ldlie (ggy colw (slaylil 5l enlatwl b

S a0yl 0Ll )8 Sl g a4 1 Caedl 4 aS Canl 0> £48 ygeute ASS
Ll cnpS)5 5l Sl @l g cud Jlioes ppcdy SO Gl 2L (p e
Eadg0 (y yiage S oy )5 4l dbw| (Brouthers et al., 2016) Cowl LS yi (gl p
Al g M8 0 S8 )8 S bl 4y ()l (gleaSids 5 sl Sl pi8cdy G 4l
&S Cuwl (golail pagie S (5l y3I .(Monaghan et al., 2020) 15,15 (glojsg 35 yoi 4
A5 sl it 5o ol G5 @b b ojgn (Jpae o olnls Gl L a8 e Gl
13l Jgane o)l o)) a8l 42959 b s )8 p sl 48 5 IS5 sy ol (B
Ol 909 o0 & & ytwan (sl pas 18 0 0580l sbul cely 093 wrgidy dliue oyl
[(Boudreau & Jeppesen, 2015) uiS o liy dolsl S e 4y 45

9 woole g plradl (23 Ggede 93 Jold &5 Al (Sinlen pow (Lol (geidn
S (SigySIl ool ot st o b odomy sloples] & Ygone BB gyl
(ERPY) slojlw mibio (g32)40b p diile g o odliin] ylw o polbs Jbs jo a8 W)l

! Enterprise Resource Planning



5 Syde gloodly (pman 5 Ag el (535290 (CRMY) oo b bL3)I e
Sigpsll )los phedy o e85,8 S Slojle plie iyl plésl )3 Ll
I3 3,8 o |y 305 (sl ond o3l Lol Jgy 5 (3 olej JS j1 oy B b ]
) Salen JSiie g bl b Hl5L 3 1) (st ()8 slaog S b pydedy Bl
[(Stallkamp & Schotter, 2021) uuS" &,k

4553 o Canl ol pogad 3 pidcdy Sl (655 oroua B2B gy sl 5l (S0
Gl il (153 e Sl ) Se5 (Se 5 L JoSe dmat 53] 355 ilej 45 5
S o e |y s JaSo (g8 Simlan i il LISl Sinlan el B3  Sinlon
el (555 (515 sl sl 1y L Jaor ol mn Uil ISl (S S5 350
(625155 s ail 90 & yhe lojls 3 Ao )liSls IS et g (1> (S LSe S 4l
[Eisenhardt & Tabrizi, 1995) 34 0

Slyles daosls (5ot e NS il y o BB ppcdy S
oS (Sejed il alsyre Hlolae I Clinl G geunS (5yS il byie 4
Gage solyide 5 GEAS g ol b3 sbul b qgulal dypj aad g0 @)1y S0 0510
5,05 5890 3l sl )> pae (i lmodls g SleMbl S ol 5l 5gu g0 i) by d9uge
lmdGrlal B 5 paedy S e plete oS cladie plo Sl bapdcd
Ol LUl Jaws sl ol 3l g pgl o0 coms 1) BaiSes )l 4y bgiye oge Sl M
S o 00lites] JEAS G pumne g SRS Mg

" S)lecs ke ()8 (hgeudn dw Jolb &S ABl o 355 G5 )z kol (geie
pRCL gz & 2)h o)Ll gadge ul 4 (g)lhecs it 9d e Jo sl g 2l
edl 358355 g iy ©ypo ) ol ()l S SliraS 3)90 )3 Ll )98 5k <l
ol blis 4 29,5 slaJUS 5 Stz (syido 458 0] glatle camd oo )18 ol e
Siads)) 3 s it ol o8 51 (b 53] o Blien b 315 Sl 8 0 walss o soles
2 pded sl o cunl SLlidl IS e Jols 55)) (dlen s el o] g
Prahalad & Ramaswamy, 2004; ) )18 )»L 5500 ik a4 bgye claanly
oS ol g gyt o (6 Ke AT yb ¢ b5l ,8len ((Gronroos & Gummerus, 2014
Al e SV giaze S jide dagi g S e (b S it (i ponl sl )
oDl 505 b 35 dle 3,5ag) b lpdcdy 1F) ool lSan 5 bS]
Obsie (b &8 lie g (3,5 3o b caesd b ag (sla 58 K gtk yite b S e
iy 5 e yio g 055 (sl o 4y Asly 9 Aagugd Sl i Al o da b ol b

! Customer Relationship Management



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 200

.(Vargo & Lusch, 2008) 15

(SIS (o Jse 4 drgs lapyddy 3 il Jlo slapl 500 (28 geae
Slp & @y précdy IS ced Juo S cwl cucnl Pl solpy Jio g aagse gl
- Slutds Gl bwgs a5 Cunl Ypases b e sl oads (slb 4l @l g jlodig
o 4 ohiod jsliie 4 Sl Jlas b gan by sl Sae Juo ol 243
€y S lais 4 Wlg o lomed Oluls (Jb pl b g ealaiwl b yie I gl
Oy 3 WP e Comed poren B Sl S S 08 )8 ya0 Sl g ST Jee ()8 6
ol 04 0dlawl SoundCloud 4

EMalss 1 Y o> 4wz (olazsl BB BaiS eS8 s 4 bap pedy als o
Py s " Soaw" el ol S il |y cogac claan e cul (SKee Wi sl |,
s ol 5155 odlizal (sl (slozeSil cagas byl I S e el p 0
20y S5 o 30l sl 25 Caams 3 Coguie slatizson ey 51 5 ogdlas 3
Sl e (gl U jl adsl sy 5 Baas Lh e Mie) wilos S solisul (45 gls)
b duslio ;0 Cogie sladiia a5 dad Ad)y cel Bl o Sloj gy cpl (2,5 oo odliiul
5l b8 Td S o 0l 1) podedy ) & SBanSes s ple bl

aslgit 3 5 50

2 ek p e Jelde (Jluzms slags)gld 5 copl bl lacd iy il 4,
agoj  Vooe and Llol 5l e dcdy g9y p Olauass g o b mlio 3l gloa];d dlaws
a0 & pimed a8y (Mclntyre & Srinivasan, 2017) Cuwlodds 8BS (o351 pwl
Agarwal et al, 2008;) Sl Jas (IS) SleMbl cbpinaw ladss Lol
Eopi S (IB) Joll oy cjlow liises ccons JloS™ L (Constantinides et al., 2018
Brouthers et al., 2016; Chen et al., 2019; Ojala et al., ) Llo3,S" p8Cds 0uly wyy &
ol 2590 50 Jell e @yl Gladss ghgh Cursg 4 495 L (2018; Parente et al., 2018
(i 4 A ol 0kilo (Bl A8l dags p 3y (ilo el Sl Lo ()la0 S50 g gdge
)y p By o by 00 55T (sPltel (izmen g WS e culleb ] ) p iy oS
Hollom Aal) 588 )3 39290 Slap By (sl Coonl Pl dlis 35 3929 el 3D
sbppedy GiloMollow » Sge Jelos pole Ghagg ) 1wl (2)B B, 5 sl
(S w2 Cllgtue ole o o3 Judoo 5l el st gl us  plulus S8
5l (L5 81 slap Sl (6l llllm 5 ge Jole |y (Sinlas 5 i3 Gl

" Freemium




201 (01, 8an 5 5215) BB slop pdy 55k el ol

Ay 38 290y & ilu i o ilule 2Sen & cwl ol Sk mlbs
bl ams e Lt 05 sl il dume (b)) el 1) QB8 Smenal 9 ) g
Jb onl bl osile Bl (g LB (laco b qois Sz pas Ll 3 e oS
Ol STl (s Jloms 89y b a0 5l o8 (65 Gl pobs Sl 53 ol e 5]
Jizmd clojlil Sl oslizl b g anl bl 5 gl Mallom 3l® )3 copw 4 il
) ok dlollon oy g 391t |y 355 (65 o slosia] B Dl o iy g oo o
.(Neubert, 2018) iy g g

698 g Woan]p ol Bl assgi slaaly «(syite 428 9 B2B &)l8 50 (6 184l
5 CBLAIL ) 093 &8 lasip dI S oo bl |y Jloms pas )3 Cy ol lisyge
Witwd ¢S W8 aS” Sl a8 Jb 3 0y dialed dgw cdimd o 399 uni Jb 0 o 15,55
wow il cuil Kaled 1) 093 Ciio camad g Ll 5l e BB praw 0 Cawd I s
Sinlan & el ik 4 39,5 (sloely (el (S (o oS ppcd sl
sl S i il |y K038y sl Sme Ly s 5l dloles (glac o slaylid,
Wwlidy 1) ,SK0S5 sialess

sl )5lis 5l olitl (sl ysabog o b dag gl (933 ATl o ap By aSol ]
ozl g b b p e Il A8le i (glacsysly Sl dpd e dlaity el wl
SR (S e 425 3wl g pgwye (h9)8 UL 35 yskaie 4 (lime slaodly (gooiue
doyo )3 58 pogad w4 bape GGLS g 5edS el Ol)jde 2gd w85 0
p3Y W (Just, 2018) cawl Jlay5 2 glofay coponl 1 py80dy Wgeans S (il llalline
S bl ol sl 1y Qlisebl cul e dedy 13 39250 Glacdlo g baesysld canl

g 3)90 L B2B slap ey (gilo dlallim (sliwly 13 Lo )9S )5 & (ore £9:590
sk 4 oladl Glaw o il s Jlo 3 adlie e 25 b basye Plue 05 )3
logass (St slacspS o & bgrye (Mellim (b slagilly & Gnly 5 slosilis
- Cgdgaome alox Sl ul ond s OBl " & saoie SVLI g ()8 (gl 9 (5 ]
Sk sSL b b)) gad s 4 Jgy o olbals g o0 bwgs 0l sbnl sl
ol Jlomd o)l o)k 5l s (ol ol 6yt dbul b ilgs oo lap pedy o 03
S oy JSie

mp Ay 0> ) JUb oly3l a4y dgame g ted 4 (g e pSl Llgd slacadgions Sl
|y SleMbl 5 0ls syglaas 45 5,5 o)Ll 498 13 lvp iy oyl o oliss o> 4 B2B (gl
d g5 3,90 1S B B2B (glap dedy (g3l dlallin 4l jl cpizmen 05 d2lge St |y
Cabld D39 Cudgisme yigh Sludl 0j> 1> il a8 S )18 1 Siimgh jl oS Sl

Slatdl e syl g pSady 15y 9 Sl 98 4 4295 b3S (gl panno



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 202

ol 48555118 g5 3590 (255 9k 4 Jollipm )l 5 (a8 Joms Gljlas £ e 8y
Glp S g oS slaodls ) ooliul p o] Gliing p3 a5 g e dloii e 4 1Y
@odld iz LS 3505 b Ml ol ile Jloes Gl 028 Al
ol 5 bty Jod slacs)gld ) odlizal b (SgSe cinps 4 SaS (4l

gy Malgd o)l il el

&
Abedi Jafari, Hassan; Mohammad Saeed Taslimi, Abolhasan Faqihi & Mohammad
Sheikhzadeh (2011). "Thematic analysis and thematic networks:

a simple and efficient method for exploring patterns embedded in qualitative
data municipalities. Strategic Management Thought (Management Thought),
5(2), 151-198. (In Persian).

Alcacer, J., Cantwell, J., & Piscitello, L. (2016). Internationalization in the
information age: A new era for places, firms, and international business
networks?. Journal of International Business Studies. 47, 499-512.

Agarwal, R., Gupta, A. K., & Kraut, R. (2008). Editorial overview—The interplay
between digital and social networks. Information systems research, 19(3), 243-
252.

Azuayi, R. (2016). Internationalization strategies for global companies: a case study
of arla foods, denmark. Journal of Accounting & Marketing, 5(4), 1-9.

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of
management, 17(1), 99-120.

Barney, J. B., & Arikan, A. M. (2005). The resource-based view: origins and
implications. The Blackwell handbook of strategic management, 123-182.
B2BECNews, (2015). Portal to business: Amazon and the rapidly evolving world of

B2B web marketplace.

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative
research in psychology, 3(2), 77-101.

Brouthers, K. D., Brouthers, L. E., & Werner, S. (2003). Transaction cost-enhanced
entry mode choices and firm performance. Strategic Management Journal,
24(12), 1239-1248.

Brouthers, K. D., & Hennart, J. F. (2007). Boundaries of the firm: Insights from
international entry mode research. Journal of management, 33(3), 395-425.

Brouthers, K. D., Geisser, K. D., & Rothlauf, F. (2016). Explaining the
internationalization of ibusiness firms. Journal of International Business
Studies, 47(5), 513-534.

Brouthers, K. D., & Nakos, G. (2004). Sme Entry Mode Choice And Performance: A
Transaction Cost Perspective. Entrepreneurship Theory And Practice, 28(3),
229-247.

Boudreau, K. J., & Jeppesen, L. B. (2015). Unpaid Crowd Complementors: The
Platform Network Effect Mirage. Strategic Management Journal, 36(12), 1761-
1777.

Bowen, C., & Bowen, W. (2008). Content analysis: In Kaifeng Yang and Gerald,
Miller, Handbook of research method in public administration.



203 (01, 8an 5 5215) BB slop pdy 55k el ol

Cennamo, C., & Santalo, J. (2013). Platform competition: Strategic trade-offs in
platform markets. Strategic management journal, 34(11), 1331-1350.

Chen, L., Shaheer, N., Yi, J., & Li, S. (2019). The international penetration of
ibusiness firms: Network effects, liabilities of outsidership and country clout.
Journal of International Business Studies, 50(2), 172-192.

Constantinides, P., Henfridsson, O., & Parker, G. G. (2018). Introduction—platforms
and infrastructures in the digital age. Information Systems Research, 29(2), 381-
400.

Coviello, N. E., & Munro, H. J. (1995). Growing the entrepreneurial firm: networking
for international market development. European journal of marketing.

Coviello, N., Kano, L., & Liesch, P. W. (2017). Adapting the Uppsala model to a
modern world: Macro-context and microfoundations. Journal of International
Business Studies, 48(9), 1151-1164.

De Reuver, M., Sgrensen, C., & Basole, R. C. (2018). The digital platform: a research
agenda. Journal of Information Technology, 33(2), 124-135.

Eisenmann, T., Parker, G., & Van Alstyne, M. W. (2006). Strategies for two-sided
markets. Harvard business review, 84(10), 92.

Eisenhardt, K. M., & Tabrizi, B. N. (1995). Accelerating adaptive processes: Product
innovation in the global computer industry. Administrative science quarterly,
84-110.

Ellis, P. (2000). Social ties and foreign market entry. Journal of international business
studies, 31(3), 443-469.

Evans, D. S. (2003). The antitrust economics of multi-sided platform markets. Yale J.
on Reg., 20, 325.

Evans, D. S., & Schmalensee, R. (2016). Matchmakers: The new economics of
multisided platforms. Harvard Business Review Press.

Genzini, G., Kepalaité, S., & Attar, A. (2018). Acquiring Technology Companies: Are
Google, Amazon, Facebook, Apple And Microsoft (Gafam) More Successful
Than Non-Tech Bidders?, Master’s Thesis in International Finance.

Gronroos, C., & Gummerus, J. (2014). The service revolution and its marketing
implications: service logic vs service-dominant logic. Managing service quality.
24(3), 206-229.

Hadley, R. D., & Wilson, H. I. (2003). The network model of internationalisation and
experiential knowledge. International business review, 12(6), 697-717.

Hagel, J., Brown, J. S., & Davison, L. (2008). Shaping strategy in a world of constant
disruption. Harvard Business Review, 86(10), 80-89.

Hagiu, A. (2009). Two-Sided Platforms: Product Variety And Pricing
Structures. Journal Of Economics & Management Strategy, 18(4), 1011-1043.

Harris, S., & Wheeler, C. (2005). Entrepreneurs' relationships for internationalization:
functions, origins and strategies. Infernational business review, 14(2), 187-207.

Hervé, A., Schmitt, C., & Baldegger, R. (2020). Internationalization and
Digitalization: Applying digital technologies to the internationalization process
of small and medium-sized enterprises. Technology Innovation Management
Review, 10(7). 29-41.

Holm, A. E., Decreton, B., Nell, P. C., & Klopf, P. (2017). The Dynamic Response
Process To Conflicting Institutional Demands In Mnc Subsidiaries: An
Inductive Study In The Sub-Saharan African E-Commerce Sector. Global
Strategy Journal, 7(1), 104-124.



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 204

Islam, A. N., Cenfetelli, R., & Benbasat, I. (2020). Organizational buyers’
assimilation of B2B platforms:effects of IT-enabled service functionality. The
Journal of Strategic Information Systems, 29(1), 101597.

Isna (1401). What did the Minister of Communications say at the World Information
Society Summit? https://b2n.ir/n67174. (In Persian).

Johanson, J., & Vahlne, J. E. (1977). The internationalization process of the firm—a
model of knowledge development and increasing foreign market commitments.
Journal of international business studies, 8(1), 23-32.

Johanson, J., & Vahlne, J. E. (2009). The Uppsala internationalization process model
revisited: From liability of foreignness to liability of outsidership. Journal of
international business studies, 40(9), 1411-1431.

Just, N. (2018). Governing online platforms: Competition policy in times of
platformization. Telecommunications Policy, 42(5), 386-394.

Kahiya, E. T. (2018). Five decades of research on export barriers: Review and future
directions. International Business Review, 27(6), 1172-1188.

Katz, M. L., & Shapiro, C. (1985). Network Externalities, Competition, And
Compatibility. The American Economic Review, 75(3), 424-440.

Khastar, H. (2009). A Method for Calculating Coding Reliability in Qualitative
Research Interviews. Methodology of Social Sciences and Humanities, 15(58),
161-174. . (In Persian).

Knight, G. A., & Liesch, P. W. (2016). Internationalization: From incremental to born
global. Journal of World Business, 51(1), 93-102.

Kordnaeij, A., Moshabaki, A., & Asghari Goudarzi, F. (2022). Identifying the
Antecedents of Value Co-Creation in Startups in A Shared Economy
Environment: A Qualitative Content Analysis Approach. Journal of Business
Management Perspective, 21(49), 37-70. (In Persian).

Kvale, S. (1996). The 1,000-page question. Qualitative inquiry, 2(3), 275-284.

Labrecque, L. 1., vor dem Esche, J., Mathwick, C., Novak, T. P., and Hofacker, C. F.
(2013), “Consumer power: Evolution in the digital age”, Journal of Interactive
Marketing, 27(4), 257-269.

Langley, P., & Leyshon, A. (2017). Platform capitalism: the intermediation and
capitalization of digital economic circulation. Finance and society., 3(1), 11-31.

lansiti, M., & Levien, R. (2004). Strategy as ecology. Harvard business review, 82(3),
68-78.

Luo, Y., & Tung, R. L. (2018). A general theory of springboard MNEs. Journal of
International Business Studies, 49(2), 129-152.

Mclntyre, D. P., & Srinivasan, A. (2017). Networks, platforms, and strategy:
Emerging views and next steps. Strategic management journal, 38(1), 141-160.

Monaghan, S., Tippmann, E., & Coviello, N. (2020). Born digitals: Thoughts on their
internationalization and a research agenda. Journal of International Business
Studies, 51(1), 11-22.

Mourtzis, D., Angelopoulos, J., & Panopoulos, N. (2021). A survey of digital B2B
platforms and marketplaces for purchasing industrial product service systems:
A conceptual framework. Procedia CIRP, 97, 331-336.

Neubert, M. (2018). The impact of digitalization on the speed of internationalization
of lean global startups. Technology Innovation Management Review, 8(5).
Ojala, A., Evers, N., & Rialp, A. (2018). Extending the international new venture
phenomenon to digital platform providers: A longitudinal case study. Journal of

World Business, 53(5), 725-739.



https://b2n.ir/n67174

205 (01, 8an 5 5215) BB slop pdy 55k el ol

Paul, J., & Sanchez-Morcilio, R. (2019). Toward A new model for firm
internationalization: Conservative, predictable, and pacemaker companies and
markets. Canadian Journal of Administrative Sciences/Revue Canadienne des
Sciences de l'Administration, 36(3), 336-349.

Paul, J., & Rosado-Serrano, A. (2019). Gradual internationalization vs born-
global/international new venture models: A review and research agenda.
International Marketing Review.36(6), 830-858.

Parente, R. C., Geleilate, J. M. G., & Rong, K. (2018). The sharing economy
globalization phenomenon: A research agenda. Journal of International
Management, 24(1), 52-64.

Piezunka, H. (2011). Technological platforms. Journal fiir Betriebswirtschaft, 61(2),
179-226.

Prahalad, C. K., & Ramaswamy, V. (2004). Co-creation experiences: The next
practice in value creation. Journal of interactive marketing, 18(3), 5-14.

Prendergast, G. P., & Maggie, C. H. W. (2013). Donors' experience of sustained
charitable giving: A phenomenological study. Journal of Consumer Marketing.
30(2), 130-139.

Putterman, L. (1987). The economic institutions of capitalism: Firms, markets,
relational contracting:, New York: The Free Press, 1985. xiv+ 450 pp., index,
$27.95. Journal of Comparative Economics, 11(2), 282-285.

Rochet, J. C., & Tirole, J. (2003). An Economic Analysis Of The Determination Of
Interchange Fees In Payment Card Systems. Review Of Network
Economics, 2(2).

Rugman, A. M. (2010). Reconciling internalization theory and the eclectic
paradigm. Multinational Business Review. 18 (2). 1-12.

Ruzzier, M., Hisrich, R. D., & Antoncic, B. (2006). SME internationalization
research: past, present, and future. Journal of small business and enterprise
development. 13(4), 476-497.

Rialp, A., Merig6, J. M., Cancino, C. A., & Urbano, D. (2019). Twenty-five years
(1992-2016) of the international business review: a bibliometric overview.
International Business Review, 28(6), 101587.

Schneider, N. (2018). An Internet of ownership: Democratic design for the online
economy. The Sociological Review, 66(2), 320-340.

Schweizer, R. (2013). SMEs and networks: Overcoming the liability of outsidership.
Journal of International Entrepreneurship, 11(1), 80-103.

Staub, N., Haki, K., Aier, S., Winter, R., & Magan, A. (2021). Evolution of B2B
Platform Ecosystems: What Can Be Learned from Salesforce?. ECIS 2021
Research Papers. 141.

Stallkamp, M., & Schotter, A. P. (2021). Platforms without borders? The international
strategies of digital platform firms. Global Strategy Journal, 11(1), 58-80.
Sydow, L. (2021). Consumers in 12 Major Markets spend over 4 hours per day in

mobile apps. https://b2n.ir/w93042.

Tasanen, J. (2021). Digital Marketing in a Niche B2B Company.

Teece, D. J. (2017). Dynamic capabilities and (digital) platform lifecycles. In
Entrepreneurship, innovation, and platforms. Emerald Publishing Limited.
Uzzi, B. (1996). The sources and consequences of embeddedness for the economic
performance of organizations: The network effect. American sociological

review, 674-698.



VE) Ol AP gy 0 oyl ¥V Il ¢ G55 S o 1l 206

Vahlne, J. E., & Johanson, J. (2020). The Uppsala model: Networks and micro-
foundations. Journal of International Business Studies, 51(1), 4-10.

Van Alstyne, M. W., Parker, G. G., & Choudary, S. P. (2016). Pipelines, platforms,
and the new rules of strategy. Harvard business review, 94(4), 54-62.

Varraso, A. (2020). Internalization strategies for multi-slided platforms: reaching
global markets. Msc thesis, Copenhangen Business School.

Vargo, S. L. and R. F. Lusch (2008). "Service-dominant logic: continuing the
evolution." Journal of the Academy of marketing Science, 36(1), 1-10.

Yonatany, M. (2017). Platforms, ecosystems, and the internationalization of highly
digitized organizations. Journal of Organization Design, 6(1), 1-5.

Williamson, O. E. (1985). Assessing contract. Journal of Law, Economics, &
Organization, 1(1), 177-208.

Wu, M., Liu, Y., Chung, H. F., & Guo, S. (2022). When and how mobile payment
platform complementors matter in cross-border B2B e-commerce ecosystems?
An integration of process and modularization analysis. Journal of Business
Research, 139, 843-854.

Yoo, Y., Boland Jr, R. J., Lyytinen, K., & Majchrzak, A. (2012). Organizing for
innovation in the digitized world. Organization science, 23(5), 1398-1408.
Yuan, C., Moon, H., Wang, S., Yu, X., & Kim, K. H. (2021). Study on the influencing
of B2B parasocial relationship on repeat purchase intention in the online
purchasing environment: An empirical study of B2B E-commerce

platform. Industrial Marketing Management, 92, 101-110.

Zachary, M. A., Gianiodis, P. T., Payne, G. T., & Markman, G. D. (2015). Entry
timing: Enduring lessons and future directions. Journal of Management, 41(5),
1388-1415.

Zhu, F., & lansiti, M. (2012). Entry into platform-based markets. Strategic
Management Journal, 33(1), 88-106.

Zhou, L., Mao, H., Zhao, T., Wang, V. L., Wang, X., & Zuo, P. (2022). How B2B
platform improves Buyers’ performance: Insights into platform’s substitution
effect. Journal of Business Research, 143, 72-80.



