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Market segmentation of potential consumers of organic

fruits with a data mining approach (case study:
Tehran)

Mohammad Masteri Farahani*, Hosein Bakhtiari™, Seyed
Mohammad Foad Razavi™", Mohammad Hosein Ashtiani™*"

Abstract

Objective: Today, the well-being of individuals who consume
agricultural and food products is at risk because of unsustainable
patterns of consumption. Therefore, organic agriculture can be
developed and improved as a suitable alternative, as it does not
involve the use of food additives, chemicals, and artificial substances.
The aim of this research is to segment the potential consumers of
organic fruits in order to know the characteristics of each segment
with a data mining approach and based on a variety of demographic,
behavioral and psychological variables.

Methodology: The current research is descriptive-exploratory based
on its purpose and its philosophical approach is functionalism. The
research strategy is quantitative and is one of the cross-sectional
studies. The statistical population is citizens of Tehran who consume
organic fruits. A sample size of 384 people was selected using
Cochran's formula, and the research data was collected through a
questionnaire. The reliability of the questionnaire was confirmed by
Cronbach's alpha coefficient of 0.937. The data was analyzed using
the k-means clustering method with a data mining approach.
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Findings: Based on the findings, potential customers in Tehran were
divided into five clusters, and the demographic, behavioral, and
psychological characteristics of each cluster were described. The
variables of ease of access to information and perceived quality had
the greatest effect on customer clustering, while the presence of
organic products in the consumer food basket and subjective norms
had the least impact.

Conclusion: The results of the research show the importance of the
variables of consumer awareness, perceived quality, and perceived
price in the segmentation of customers of organic products. On the
other hand, demographic and socio-economic factors such as income
should also be considered so that the difference in income levels
between clusters represents the importance of this variable.
Keywords: Market Segmentation; Segmentation of Potential
Consumers; Data Mining; Clustering; Organic Products

doude )

(OVAY e 5 (g3l (63SILL) (2l dlse | )le SV gaze «SGI5 )| Y g
9 Sowge YAV ([ Kan 5 (6pST) 039 lrodimdpab 5 13 (ola 53938 o iScdl
Grae (WAY ()Ker 5 (shpian) Liud £ty CuhS bl 5 (WA ¢, Kon
1958 ¢ (Crowder and Illan, 2021) cuwl s, Jbs 55 ole 0 K6 &Y game
ogde Lol (WAY ¢ puel5) sl 13,65 10 SGB )| &Y guame Wdg5 )3 (oYU Jasily 51 ol )
4 o yd pie sz (e SPE) I3 dlge sy 5l BN Bpae 2T pas
SIS g (VFeo (hSan 5 Betio) U] LS5 gble S claolKig,
(YRR (S 5 pgablisl) ol 003 5l 5> SGIE) lié Slgo B yme yiul33l g,
oy g Caosd dloie! m SOl GY gaze BAGSB pas ol mile duw 28 s )
O Sl OO e L)L 05 3 @y gedge o [IFr e o (Bgrio)
womsle car)S g ol (£9)8) cul Tt Ban b s (B Spae o Sy
Ol s GBS e 350 55 calid o Ll S glaely 5l S 10 g (VYAF
il (laog)S dy GBAIS 8 e (g sz «SHB] (213 Slge (L)L 0jg> )3 LaplS

5 S lon b (WA (o) Ken 5 Wigled) cunl Lisu o sl Shy (w9

1 Segmentation
2 Targeting



VP 5ol A0 oL ) @,u‘é,wdm@@;p S e S\l

9 Gl ok gbgise cls (alple 55 Jleel g a0l |y quslia’ obelSil>
(YA Y LS g s (i) Conl Sl jlan (2b)5L 5]yl

L) e @V gane GBS Bpae 09 Glagh 3 (WAY) wxgle oS 9 ol 2958
A (S35 S B (W) (gyto 9 835 iy Lidy (SN Saw (gl pusio I ool
Bb s Gisy p M50 Jele laie 4 oalS Bpas Sluogad aadli g
Sluogad b a3 e (ol 10 SOl &Y game 5L (il jisy diudiy 4 4> gl
&g Jdad GBS pns HlL Byb 5l g sl oy (S0 sl jusio 5 (B lbCunes
sodls i Gilial s 4 0jgpel ol o3 AST )00 SISl &Y guaze ol
Cwl d)”.,.o' )‘)b Ao W d‘)—.’ LSBK o> L;Lm;i,,;_i‘; m\ cul.i).uwuﬁ )1 ol 5)91@?
e dlge 4L s s Plue ¢ o illodesg Lo 4 3,b 1 (Dutta et al, 2015)
Saide calizee glaimgdy 50 Ll SGB ) ol3E Slge Jib (can it (gl LS 3550 (slaodl
Obyistio b ylg Laslgy Lo g dxwgs ¢yl yido o> (gl (35 9090 S I3l gl i
Ggeodld 5L ean oo (Miguéis et al, 2012) cul eS8 s 59,5 ol 38l cypioand g
McDonald and ) 3,8 S 059> cpl slo)l5geas oLyl slas ] il oo &
9 P38 Oygo 4 KB SV game Bpas gla il g Slue ad) cax o 1) 255
ogeo 05l B Gpnn (sah iy (3 pl Baa cplply WS K 4 aedan
LSLQ)M &'9)‘ » w 9 L59l§°'>b .))gg.s) l.: w&u 2 LSLQL;)‘W calus ue? ey k_iulf)‘
ol (BLS gy 5 (o)l8y (B lbcunes

a9 Kot 9 (B0 (e LY
Sk din Y)Y

2 (130%) Tuousl Ju5g 0,8 (Byme |y Il ot porde (souw) ssbo 4y 45 oS ol
Sl slagplisl e 4 ll Gaped 5 Jpame pla glas b tlalis
b obyiie o9 oXenl .(SMIth, 1956) ws e o5l dore jd a8 59y €Kl

! Positioning
2 Wendell Smith



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

0SSl )il ean 5 )3 diig (slate £l e (eled Gl (g (LS pas
il glapisn b og)S 4 Jhl S5 5 0gilly (b yidie b ()b jidie el 5108 4 15k
oy, Slulis I8 ol 5l Gan a5 (McDonald and Dunbar, 2012) »¢i o 4245
5 @H8S) culag] (o)) slaShy oo g alie 8 lagSIl L b yte
S pgmecsybe il dpmly (Sl 0 P s plsie 4 ol g (WAF (] Kan
hols gl U3l aseie 5 3583 sbalme (s 4 5 ojlgen Il 3850 sl ise
(lilin gloylas (WWAY (Lol 5 oljieimes) ausl odlinul LB 5 pono ouls
woblizel aile  23Lb g,y (ol )lxs e g Kol y> ¢ i ¢y Jolds 3 UdbCunes glaylino
9 3k ity Glalse o jiege dlex 1 6)l8) (slaylae g lagyl dacyglgl (3:0e
(Dolnicar et al, 2018) swn b ke

gl oslial (15 5 ptesS] oo g 45T L (o g (2SSl o) 'SHB Jpaee
«$318 i Al yo jl Y gae cpl (1)) 0 pled 2,5 (0 g5 (egtan (olend
plas o el 9 JpS cod (o)l S g a)e U By e 9 ()l sibrdinn
29 0 ) Oladl 3 care ggdge and (py YIS Y gaze il S
der Y gae Cpl & Caud 005 pas JliBy) Spd g 8 400 i8S Ojguo ladss sl
ik b yis 48T 055, slgii ® g9l 9 WIS NAAL ams y> (Luchs & Swan, 2011)
o jlazte 4y Cond 0SB puan Jld) 5 (9,55 wlel p Wb SOB ) @Y gae gly
P g 9 & yigyS adlllas VA any o (Kotler and Levy, 1981) sl 445 9 cwodw
b depg SOl OV ez YL o JBaSBras jI ol isw aw o5 o olis
.(Grunert & Juhl, 1995) 1S ek g (et gmmeciodn BAuSA uas

Y game il s isu Gl 1y i 3,0, il Kan o7 iSen Yoo e amd blgl )
@ o yly g s, S5 s ogdle a5 13,8 Vazul bl 5,8 sl S|
5 OMoass el > Wil lailh closl g Blbcures Jolos ol g Cuun jlaxe

! Organic Product
2 Natural Product
3 Local Product

4 Healthy Product
5 Kotler and Levy
6 Grunert & Juhl
" Hughner



VP 5ol A0 oL ) @,u‘v&}@ﬁqu‘@@;p S e S\l

3 el i g o8 w08 ety ol 29 a5 i 5 b 55 eleta] Cabse
(Hughner et al, 2007) lacsglis o 5 bl )3 g )3 pus cann jlaue

Aelgd el sandded ASle ((gglSodly ad iy SUSS )l edlaiwl p WA Clibss
o )f)awo giﬁjlf)] Q\Jm )|)‘[g Cs iy d])g Lg);w“ 5 L;lmc,&)a 9 ;iwu/” '|9
ly ginades Jlod g s SIVTY Jlo ) N () g S5 adllas (Jle plgis 4 ool
(Zeng & Li, 2021) 5,8 oslisl lawxe clay 51,55 5 caoMas n15T

Jo oy Jobo 0 SG | Y guams L (sais yisu 390 50 (g ks ludl ( IS jeb 4
&S bl 5l (Yiridoe et al, 2005) col Slibss b oje> K limen g cunl bl
G ySgy aS )l dgg Jloinl cpl card o dsldl 05 Wl 4 SGE) GY game 5L
sy yords 4 Ll g Sy <l e

(2555 Ay V.Y

ogilly JEALS Bpae (Ao iy 2 5503 @bl (IS Ak 4 429 b (Baid pl 0
oalawl y50 idgty diwd 93 (plply (sl (5980l (gl yog, p e S slaoges
Sl )l Y guao b o g l5b (gd yisu 4 &S diid gl idgh ol diwd gy Jalgd
Slodls ploul (g5l800l> jazo0ald Ciyguo 4 1y Hl5L (g0 yicn da yidgh pad dwd Lulaisls

255 )18 okt 3y90 BudoS (] (ol bg) dindey plgie 4 Wilgia g
S Y pamo [l piie g Jlib (s Ai i Sdo b sl ingf diiiy — ) o>
GBI Az bRy S
o 005 B ran (15,55 bl 5 Jbon oeyp 5 asdlas
Aslihan and | 2579 oo dw S slalis 4 s sle iy BaS G ae
Karakaya, sllaal 5 s oslhaeisls | T SIS Slaé slge ik
2014 K-means

@ o o] (555 s
S| i Slge 06 puas

Solsds aiile oad S allse 3 OB auS B pan (guiy s

Py kS 950 o Dglll SH) S D Gk

., Sl . G L

Budhathoki | «5,1  ple oo ey L o 9 FRL) 182 L b e
etal, 2022 | uad (gl cotn slmonS ity el | A xS el
s SIS ale g, | S e o Sl e

&S bl (FauS G pas

1 Zeng & Li



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

s, s s lib b Gun
095 Lz 4 (288 olse Gl >
(eibie i aewds FRL SEjSams Jde gy
;‘ie a;d S o laz it s B poxhrle | canangs | olse o (FRL) I L s o
epeda, _ : e .
2011 o Shs 5l e sl | Kmeans | o e s SO ol
P U R RUTCAE S S, ol 58
D9 35 oy
w5 O &S GBS S ,as
Cns jdame g 5 Lo olde | o Lole 5
le w3 g ol o sele Jelow S5 sl s
Slge a5 Jliz! 1 ien s Jedos
. ~ ) OB ALS G ae Wil oo a5
Gil, 2000 | o o bl oyl |, SIS liE | g lasss T
SV S 4 azgi b adhie 90 | (g5, il
[T SRRV SN LK CEL S JPA S '
slods
S e ol Jele 05 glaylnin | eVsame ik s
Ruiz de ol 050 40 cuSBpae L, i BYSA SN S W g
Maya et al, St ! e aites Y gaxe ) . 5 Sl wlel 5 ol
2011 g e . 5 Slade> .
D83 ,50 Co i po 50 dojgiS B dbgrye (85 St
. e . = O% S ) -
&y oo )18 s !
2 OB B pae an A
s oiS ool
9 ol (S
eS8l wa olls s g )
Salgado ’ "< i NS g (amecun; slo )b
Beltran, Lo L Bl 5 (daomean) .. . .
- s aihie s S
ygiges
o e 5l i aw a5 J 0
6‘)‘? 60[.3) ==r [Xvely ;_éjm J...l.?u
Janssenetal, | »° it o L wandly SGB1 | g gladgs | glp Boe gla oS )
2020 P S g 9) o8 Shd Jas 095 SSE Tl
Ly Coglsl oo 3L (i Ol Joo Stz
ks SIS
N N N CON | WA P &0
Sy a Camd Bliie 5 G056, .. O ‘
ol 5 8505 . L Gdy> N ks, e g ass
A gadiws Sl WY gase
(53575 Sl s K-means | cear o ssedle b i
2 Ol g5 L8, po o5 50 L e .
\Yar . L POV gS.;.sLTJ SV gase &y > A
(ol o> )0 )| solawl l) ALg>
sladse 5 285 13 ko 59




VP 5ol A0 oL ) @,u‘v&,@ﬁqu@f);p S e S\l

SRy s b Gan
«lK3T- 5 aclsh 5 gl sl g
)l s ol b e
L S s akie adgs O ol o '
5 Jolfs, . N Jelos OB M B pas san sy
@ azg b oades e ol (S . )
wogle cos,S 90 laigs | 5l eolaiwl b jew &Y gasre
\vaf ) _ 6‘41>J.A ;.Aj)‘g_i,..uuglmﬁ.{ﬁ;n
Ol e (955 S Sai (e 50
obsly (w5 S (ol Jow e s
St 4 G a8, ol s JAOSSE,) Yy
WA% (srpe | Jowo S5 sl Sl ol SYolao G aib) b e S
5 i e g3 g 3o L5 ol |l | SasS e  L (Jl
G(alf] 9 aA.;.;SJ),AA S J),a.n ‘Smbfl 9 S
b ety saisS Bpae ohaisle Hliwl jo euiss
WS o haw ) Sl oY game

9l sy &5 bgiagg I ool (wlid by, dagyingh pgd dlwd 4 dagi L
ol oxel (V) Jgao 5 loaly plowl gqlSonls (olabgy wloly 1) )b e

I (sl izt yo 00liiw] 3)50 yao0dd (gloy wlidy gy diged — V' fod>

O3 b p)
0oL O () en g wigzlem) «(VWAY () Ken g 205 Jole) REM
OYAY () en o L £loo) «I¥AY (53 4
OYAY (585 o0l RFMC
(WYAY ()en g Jlul usain ) «(WYAY () Kan o 205 Jole)
5 =¥ OV (e g 0L ,255) «OVAY () Ken 5 (soe>l) SOM
QAR S WAL I RWEE-W-LS RTQ R L VPN J OV
(WYY e ¢ Jlul usein ) «(WYAY (o)) Kan o 2055 Jole)
B K-Means
OYAY (Lo 5 0l ,265) <V YA (), 5 (0e>)
(Miguéis et al, 2012) VARCLUS

ookl Caglgl 45 2,5 0 ypo (5L Gl jge 4 BAS S pae sl
S ad dalgs Ll esrbe Jho yigu )3 &S Cunl (BUS gy 5 (5)lB) glajite 4 a2 g
bl SGB) Glaogse ogill (BaiSbyas ginide ol (3509, 4
aldl > W5lg5 oo )18 gunS’ 9 395 o luolids byl (ol aled ol pots 4 5l5L caliseo (sl i
Syt S Shy gms b b g il awih ) cwlie pLells 5 )l S



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

3201 5 15 5 ok S35 o OIS Esbis (SI liogen i cilieo
S sl

ol bl ele lodl (ulul » )Ll (o iz laasls (Gudos gl jslate 4
KBy g )b (cduiSu 059 3 uivs A o (KOtler and Armstrong, 2018) o4~

RO W (*) Joo o o)) ols &5 ws plolis S5l Y guamo 1,5

_ ..
(Kotler and Armstrong, 2018) —
B o
(W2 ¢ Globs (g5lail g (g0 )5,15) - M prdans s
. K S
(W8 « 25 5 2 Y50) - Job cuxsg Sl
dLAcl slass
(W70 = )lj 9 (2Yoe) - s
)y
(Y20 ), Son 5 (somwg0) - JISESRWIN
s (55) VA ) Sar 5 (SL)8) s S
(WA oy, S o et ;
Talwar et al, ) (VY35 wslja,9l13) e il e s sl i)
@ | &
(2021 GRS |G s
Ygo) (WA ¢ ,Kad ¢  Sloeww
5 @Yse) (VY lSen 5 Slowi) s slmos S
(W20 o =)l5
b
HANZN PR PN Lo 1Ll Ls, od yis
( b 5 SolwsySIL) 52 g shac D15 )3 S EHR2) SAeuom
(V¥ ne ST g ol slins) :
ng\.;w )lyo
U s gl ued m) ) sblze 3l 2]
SleMbl 4y (w yiuwd
(YA o en 5 (2) — - (s > gt
L5 Slye & gy
(Gundala and Singh, 2021) - 0B )3 Caas
(7 gl (L 5 oS 05) - &y
(VWA ), Ko g cand (555 - o > S| BLsgly)
Erae gl




VF )5l AD @) elad (oS 5 Sy Il ¢ S8 3L ke 1l Ve

Sb g ,9lb) {(Curvelo etal, 2019)
sbal 5 gapes S)8) ¥+ )

2 gl lua
Liang and Lim, ) {\vaa ol - ? w)lil) ’
(Canova et al, 2020) {2021 ’
(WA ¢y lSan 5 i o)
5 y90b) YA (o, Ken 5 Sbrw) . e
- O

(VF-- 29 Sk

gy lodl g i p e SO (sloogeo )i chi iy (sl 23 ls - o>

A9 (bl hg, T
sl 25,5 el hld 5,509, 9 (BS| o «Bun g5 bl 1yl gy
Ad > S| (slmogie ogilly (BALS e ] (e g50l8 g 0351 S (340 3 pem
bgsye 01 ()] gax (sloodhs a5 Cunl oo (sl gy dlax e loj Ll 3l g oy

Al o ommend (62 VY o

SIS el A 4505 4 Sl YA (g5l gloliiin e pimg3 saodls (6 y5laen pslaie 4
i) 5 ais 5 s olin  oolital b Sl ¥ g el ol b it (sl i
o3l 5" s35)5519,5 g5 pliS (sloojg> 53 05 iy g 4 dolidus y (g WS
aS Sl Cuwd @ cAYY Flig,S Wl ogy b doliiuny oLl g <85 18 KW dy90
ol doliiw p sy e Jle G950 (68 5k onims )l

Reliability Statistics
Cronbach's Alpha N of Items

0.937 30
GlissS ] gy bl doliuoy (bl = F Jpt>

) S slaogee 23 wad g blos a5 attn Slias g 0ed gy (5)le] axel
b s pisn B aSul @ as g b idls SOl slroge s b 4 U il
ogee jl yokaie a5 Cuwl S5 LLE s Sl (g)lel drels ol 9940 S slaoguo 04dll
ol b g (L3 S 2leS g & wiwn  oboge (daiss opl » SOE)
Jooyd wlel p diged dlas ¢ gatos pl lbbre slasi (g (asuiel Jdo 4 .aiil e

1 Cross-Sectional Research
2 Agroecology



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

2359 91 15 &l 353500 el (5l 49 sl i ¢ (V) JS) 0SS
pae Jisl o () cuddge Jlain! icuwl VA ply ao)d A lueb! aw 45 (Z2) by
iy +00 Joles o(d) il sllas 30 9 0350 oDyl (blisl 39 1 (0) cuidye
2oLl 0 (6 S digel Yo, A duwbre 105 YAY Jolro (g )lol diged coles jo oS A ai8\S
ol Gl ©pE g B g (Jlod a4l oy ) slads—glasl g4 )l

JeoSS doliian o ¥+ ) ol @095 31 iy 48" b o3liiaol DT ol yy 51 3afies oyl yo
P A a8 )S )8 adss Cbbre g aslhh |y SUB,l ¥ game 45 dab (a5 YA o A
W8)5 )8 sy 290 (Bl O g 4y dolidun py YAY cigas dlaws il cules

03,5 oolil (gglS odly olad g, 5l ond gyl mer slaodls Lo gl aell
a B galoly laSuss bl o ooy l nde lagXl aiS glizo 4y (g5lS00D
B35 (Ple) dian )3 00 glaoll I ok puie (e slajly g baasuie gl Sl
sl okal (g9lS03ls (slad )18 g laculed glgil (V) S5 p3 487 (WA (),

s9l500ly (clod )l 5 lacudles gloil - ) S
(1) (hlKas 5 2355 Dole ixiis)

ozl wilgd 3w LS Suddes D) Slej sl S b

oy 01 (e

$sSedly

oSl gl il & 85 yS 0 )18 03litsl 3)90 Sy i 9 oy jglate 93 4y (59503l (i3
P5dige e g §)lral Gl & ganadsd Jald g Cusl (rosi (153 635 5l Baa
a0 (et ddgp (63l & (Redl (umed (upand i go oS Canl os (gabad g

(TRY Sen g snlss)
50 2 SxSeil S 5 sl LSy ilisie slae sl > sanades el
ONee ol 03l dsgosme SO (gl glate (gla gy > (gabAdbes guls dx ST o)l de>g
oy o SSE (ol ke canadss Lol elagy, A3l Slite ol
Al S gl Bun (ol yedlades ganades 1> (5jl g SLigren «(g)laxdl ((JIs
abed pb & oladegasoy; 0 |y ooly sludl ¢ S abddss Cumlbddss | il ye
i (ol gy cnl 85 als 15 dcgecman Ko 3 1B £ od i S n

! Clustering



VP 5ol A0 oL ) @,u‘v&,@ﬁqu@f);p S e S\l

e (b Dgd oo odliiwl 09,5 Wix 4 laedly cals g by Sig wlwl p GleMbl
sl B iy yo5 diwogey (gL sl B J&s s

Slupite Sly g Cul (SIS gaads glaghy der T 0Sike K ganads
0l S S0k K anad s cunl Cuslio ilises (gla S5y cusls 4 EAS S pna
ool (£39y9 (sloald | glasgorme )3 bagSl aiS (sl Tl g (£S0k pL &
(K) o asgs dlass lanl  Sho K (sanaigs (59, ,0 . (WAT () Kan 5 l1505) 45 o
Sy olsie 4 synto Kagyuio N sloodly oo 51 oS3l 35500 s j2)8" aliusg 4
uaitie 1o nl o (el (035 Guns r (lyiie a9 0Ad 0435 laadgd ol
5 oad dnwbre algs ja polie (ke ©jgo 4 loades > She upe g oo
oK W18 cpl 235 o cuniio > SThe cpl 4 Bl waddl Aol L sillae (e
Y ) an g (35]) 290 oo Bgio fabl alBlS dgng (sl Cluis] gun &S

Ladl g Lol Juloo.¥

4 alsjo g 13,5 |2 K=Y (6399 51 S3le K o2 )30 catiae (K) abgs- shass o280 (4
@ oo den cly (SI0) (oyboline paw ylime b ad adlsl K lise 40 sy G als yo
@ K=0 g adgs 2w 11 g wib laasgd jhe oline gles sdimd Ui b dwy o
Aol Cowd

Sl o 4ol i 155 ) aom5 st & ey sl 2 s 3 (ciags Jos
ool ddgd 3 10 )3 Ol posd odimd (LS (0) Jado K=0 s 13 a5 conl oss ,1,S5 4yl

oy Spo 0 Sl )= 0 pts
O aigd | Fadss | Yaugs | Vadgs | ) ades | 1,50 i

V/AYY \IVYE VIAYY y/-v¥ YIVAY y
V-Y¥ <IYYO <YWy NALYS < /¥V¥ \
N oAV </\YA /YT -I¥YYA Y
ofees N, o[-Y5 NAYX ofees ¥
Joes <\OA e <I¥VAA Joes >
e AT e <IV¥Y ofess &
NN WR'A Jeee RS NN v

A

Joes Joes oo oo Joes

A3 o Ll (g iSy (gl paite S 4 1) s s 5l Sopm ol ST (F) oo

1 k-means Clustering
2 Unsupervised Learning



WY

(OLKen 5 Sl 5 e o O LS o e (ks Jidus

Wigh | Adgh | adgd | adgs | Adgs e s
) ¥ ¥ Y ) G

¥/ ¥/o Y/ ¥/ Y/Y o liS )3 Cansd
VYO ¥/A /Ay f/55 AYS S5 ) S
Yy ¥Iv ¥Iv ¥/ YIA SleMbl dy g g Cggus
VA ¥/¥ ¥/ Y/¥ A7A L5 3Ty 4y (o ywd Cgpuo
V/OAY f/55 N (AR /Y 055 ) b))
Ve FIVY \Ai FIFA YINY Jgame sblse 5l T
VY ¥/ YIV YIv vIY e e 2 SN N e 3525
PErae
Ve /-y \iai Y vIY slesel g imd sla,bin
¥/ £IvY ¥/00 /00 YIAY oS

bodiss 2l Sl =F Jpt>
09031 3 (b3l (255) B lbtumes sloodh (o ) odly i 95 (o sebato
oo plos (clp 905 opl (6yboline pdaw a5 bl 5l g 5,5 odlamul Yoy IS
lnosly @oje5 (319G pas gleal lgi oo hel Canwd dy +/+0 | j2aS (SIB) Blbcunes
03] @l 5 lbades (Blicuman o Sh (V) Jsio cdpnly |, Az badss
S o sy 90 g

! Chi-Square



VY Sl AD (ol @) o5led (0S5 5 oy L (55 S ke Ikt

Sig | 2 ulS | Dads | Fass 4“;” Yasg | ) adgs B ldcaner gla S
- - Y \o¥ 3\ M ¥ asgs slacl S sl
Jor | vaivan A 74 Q-7 [IVA A 50 s

\avA AAVA \RYA AAVA \LVA 55 o
A Y. VA VA [9A 10-)4
#YI. INPA INIA YA AV Ye-va
ofees | YEIYY | XYL A\ A \EgA W Yoy o
A M. \VA V¥ \LVA f.-¥a
A M. \VA VA VA 0+—0F
A M. \7A AAVA \LVA g
oo | s 74 Yo7, \AYA YV, YA Solyio s
\AVA \ZYA Y. YV W il
A \LVA YA/ \AVA \aVA Eged
A Y. A A VA S
\AvA \AVA \7A YA A ol
R - yA yA \74 YA yA ol 398 o
AAvA AIYA \AYA YA YA ol s Mo
\AA ARVA Y'Y ARy YV Ll gl 8
A M. \RYA o \LVA SV g (65>
o | yevas V). \AYA 557, YA A > 7 W,
AAvA VA Y¥/ YA ¥¥7. Jale Jab
A \aVA YV VE Yo7, JEPR
\avA WYY YY¥/. \R2A WY 85 s slass
ofees | SEINY | YYL \VA ARV Y/ o 25k lacl
AAvA Vav YV YV A 5 odlgils
A M. \VA VA A S b
A \LVA A o7 A Ooalee Y/O
Wil A | A | | Y ol
ofees | AV/AQY A ¥ \AVA \AVA \LVA Ooakee YO G ::i
A A\ YV LA YA/ Ogseo Vo U Ml" 0
FAA AV YA AAVA | A 0/20 IREYW WS R 7

2B el gl 5 lodss B ldcunes (clo Sy~ V o>

(1-0) jlatel (o &S am3 0 (i3 | Waados (513, 9 (BLidily) sla Sy (A) Jgi
sl 015 461 laddgs 51 Sam 5 iyt



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

R o Bl R I I ke
) ¥ ¥ A )

YIY | Y. LT R AN YAA | YYA oS )3 Caogd
FAY | WV | FA | oyar | o¥ss | vas oS > oS
XS |OYYY | FVY | OYYE | Yon | YA Ml 4y g i g
YAY | VAT | FFe | Y- ¥XY | var L5 5STpe dy o ytand g
YAO | VOA | ¥FE | YA XY vay 015y b))
YNE | e fyy v¥. AT Yy Jyamo blze 5| a5

le s o SOl Y >

srae
¥XE [ Ve | FF | YSE | ORAY oY slosel g nd (sl buia
YAF | Yoo | FWY | Yoan | Yad | YAY 5SS
YA- | ASA | fay | vy | o¥ev | YAl o peisio JS' ik

lodises (g)l5) 5 BLSlyy slo Sg — A o>
SWE )l sogmo 5981l HE WS s 5L Abss oy
Jsl adgd chogs ()

U5 | 5 5§ s VP15 o5 o o5l ) o] Y ol a5
Lasgio dal3 (gl Bias w2l gslyio o 331 5l do ) YA & adgs ol md o

a1y Coenl ity (i5u ol sl 08)og ] 5l e 0lgls Cuman g 035 Yl
g o3> CledMbl 4y (g jtod Sgpr (izmed g )3 JSTpe (o pied Clggow e 93
he s )3 SGB ) ¥ gamme 3529 5 Jguammo (sblo 5l ST cimd lomin (gla e

3 1y Comnl o a8 Ad pl 3 5 4 (Bpae
S lie slga 25 (sl SIS loj 5 (oLl lin Lo 5 adgs cpl 3 55l 31,
5 auily i) Bpme ol b b Sl claosse Lolul 5 wjlu Lasl s 1,
ope S5 Sl g ] 25 53 (st e (Sl clhosge IS jsboa
25 b (JS)obar g Wy ced dnele g B35 (M sl (S )Lie plgieas |y SSE)
algzs (Laags Cunasid 4 S (6 ik el B)late (laogee ot SHI )] (slaogee
6329k I > 15, clacS o ] odlitel & Wites i cpl o3l aSol sl
Sl ) clbogre S 5| pizmad g 390 (6 lan sy i il ola 3l 5 ] o
|y S5 (slmogeo Lol 2o (5520 9 yiubr (S5 5 sl cpab sl 1y Lol g Slallas
3 ookl b aoMs job 4 g siip pod SMle Ll G ) bl 3,5 g slexel B L3
oS Sidiine ddgs ol ) ol Sl il wialso gy Lelas! Lo i S| lbogea



VP 5ol A0 oL ) @,u‘é,wdm@@;p S e S\l

Sogee Wlgd 350 50 Cuwl 3L g 3yl dgng leMbl 39uaS” SIS slroges dipoj 4
ol SGE ) slavgee 45" Nadize (pl p ogMe 3,8 sl (gt (Sl yeMbl S

asgs cpl IS gbds ] Sl 55 gl 455 g Wad od il olAE dlge (clmolKisg b
JRCEW ] R PO IVECRVI 1S e JEA NS \Iw 5 A0l od dlasel LB 1) SLUB ) (slaoges

P31 el 955 5 (gu i Sgpes g )13l 1> S (slaogee 3929 ©yge0 3 Lol 35 Salgss
2,8 salgs SO slavgee 4y 5 4

p9d Abg> chuog (¥

YAL Yo e ool ol amd o St |y diged oo I deoyd VY Ly 4 pod ddgs
(il 5 159 cyio <p3) 39290 30z Jl Loy g 0392 2,00 e 31 pos 45" Wbl Jo
aigs oyl il o buwgie Abgd Cpl (gde])d Camdg uicren )3 3934 byl )3 Cawlsa
BB g 5,55 leMbl a4y (o yiand gt (5l yuiito aws g 005 S D CodS puiie il
J)J Caoud e &S ol LsJl;>- 5 Oil Mbu.o WYY O3y L;l)b J},.a.’xn du)’.o )‘]

cslaogee jl sl (39 Jbbj 4 Jgl s 31,3l e 85,5 o0 51,8 4l gd (pl )3 &S LS
Sy &8 )ldio olua] SGB ] (glvogo 3 b Sl s> 5 105 55l 0 (S35 ol
Qb9 Coated &) Cumd (6 5aldgE oluel 13 ool b g B G2 (el (ol
s 45 45 3131 ) el s U1 el SlS) slbogue bl ¢ A8 e i
S el S oo 5 (corbatdl) e el 1S o gy Slael LB 1 (SIS (slaogeo
w5 Sl elmogue § o] Ly e e g 55 Lis] 3 1y SulS)] Llig slge
o5 Jgare (slrogie Cuogd dy Cund SHBI sloogee Cuasd S8l Jla I yrizzen o
oere Slaogre 4 Cund S (laogee W5 anja o Nadine Lolul g )l Sl
Sl )l slaoges Wlgd 3550 1> &S Wndine a Jol ddigd dilo o2 pad digd d)8l . i

255 pll (it (Sloye bl Cunsla

pow g Loyl (¥

b5 S i (8905 o2 oy Vo) Ao o5l (g de WF Jold oS ads )
o)l 51 o it 48 aimd o St o VALY foye |y adbgs ool o8l oas il o
zlie 900 abgn (pl 2l)8l 5l ao )3 YA fpiomad .50 logi yades Vo (oYL (glalale sl
93 5 Al o pxio pyiCuenll GleMbl & wyiwd Clgpw juiio ddgd Cpl 4D Alua

W5 )0y53 g B0l Shtel )l 2 slajlxin g (2liE s pite



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

Lo 3 Sl slaogen 305,55 gl MW bas Wil )5 )3 anws ol 55 45 (o3l
2HEdlge 3 el (B plej g (olal) @lie (JSjgbots g A (o 395 (S (2l1
5y 5 03855 (0l 55 s Ko lbogse 45 wdine el 5l sl 3 1, KI5
pie wiliie (claollig)d g g9 298 p oMo (imen D9 cei Mn Woldgb ) 5o
Gloge die; ;0 SleMbl 3508 el 35 SO slavge Llg8 dy50 ;3 Sl ,eMbl
5039 YU (K55 ) sgum dulsi cladly 1o 45 15l 4ol (o390 1 3,31 )l 0 KI5
N omen S (Jgese slaogre 4 Cud (5 5VL Cand G slaoges o @i
Slaadle Gl byl s e bl 4 1) iulies olust Ly yis Ko claogee
S8l slbogse 4 Lols slaie] a8 358 os el 3lg0 () don Lol 038 o il oluss]

Ak ansly

poleg adg> Caoy (¥

pols 38l odas abl o Dl Cga jl Algs peegd ciged p 3l Moy YV L p)les ddiss
by adbgs a8l 5l do)d YO g wed o JSis i gglyto g by osly |y ades opl o
Ooses Vo YL asgs cpl 3Ll 5l o yd FY el )y cpiomen s (w8 OMoass
Caonl o 3V gl adgd cpl 3 5,55 5 00l S5 oS slapuiio wunl ole 3 logs
e Jypamme sblse 3l a1 g ledMbl 4y o yiund Cgpes yuite 93 oyl 514 g 039
g Bras 2138t > SOE SV gaxe sy lapsie Geizmes S ) sl

33,8 S Ty 0 p0d o yieS dlasel g 2d gl

G &S Cwl S e adgs pl & 5,8 Cuiby 48l g YU Slawsy
b sl SO clroges aS” Sidize (ga> O ypods 5 039 JeddMe SUB )| Y guas
Sbogse 53 (gdae dlge (yizmed g Mied (Jgane (slaogee 4 Cund (Ui (S3U g Jlae
Syt ol SGE) glaoges 51 oolaiwl g &3 b ol 3l cpl sdes sl iy S
29k 4 939550 Al AMle Sl S ol gl S slaogis 1y B 5 Cudl dialgs
Mo dje Sddize 0] e 0 3ly8l ] S o ol wlas] Ol pl b asds
P SOl plie blae s gl (B lej g ((oolail) mle w6 5YL Caoyd
oyl 5 039 o5 KSlE,) SV game lgd )90 1> SloyeMbl &5 Kakine ddgs ol o3l
O 50 b oylo adss lanlge SIS, claogae 158 3550 55 GleMb] 390 L Lides



VP 5ol A0 oL ) @,u‘é,wdm@@;p S e S\l

slosel Y gro ol & 55 i B a4y g 35,05 Lt Mols Sl slaogss s 55 L

S

P Adg> Loy (O

o 3l 2o YV oS 0dg 539051 VY ol Conl 39390 diigh o S gS &S algs oyl
logy; o it ol (L3 slaion 4 Cond isy ol im0 S8 ) Wil
0l slacl slass g aimd o JuSiis aglie (sol o |y adgs cpl ol 3l 5l a3 SV 0L o
2 olog el Vo (Vb (el Al ol o ST pnizren bl 58 gy U 9d o o]
)10 1y sl a8 Jguamo cblje S 05T

ale 2 ol bl Lrae ol L 5 SOl laogee 45 ol sedle Lol
S 4 g Lyl L] o 3o 1) S Sl slge w3 gl SE o) g (goladl)
5 Cuwl Cuoal Pla 23l pl (gl Cuond pais a2 0d Cawd la oyl 4 oy din SM]
M8l cpl Sl s Jeeme (slrogre I 51,5 SIS slhogee 4SS Midine L;)m
Cunnd Bjlte (sloogen dy Cond (£ k2 9yl (SJU 9 shas g pab s SSB] (slaogee
S5l Jgene (slaogee 4 Cond SGB ) slrogie jieS b 4 b (Sl slazel
A ood OMle s 1) SO ogue bl o481 pl doMs j5bo &y sl J5u8 1B L.:).o.;
)0 Boges (pl (990 SO 4 Cund v (s3laie] IS jebas 4

Wnslghig 5 (65200
Asgd s 3D i e 1> S laoges 0gdlly HBALS B puae aS By L Budod oS
Ol adgs e BLily) 9 (l8) (Bl (o Shy oy 45 XyS oo )8
@SS ) CautsS g OleMbl & wytwd Copuw jusio 90 (32250 gl yolwly 5
(D gloloun g (Brae 138 A > S Y e dgng it 9 9 U o i
Whgh w9 203 Vo pgw adgs (B)b sl alanily (b jie ganades 3 1) 150 o yieS
e (oS nPeiy Adgs (pimen g Alodly LSS 1) (o) )50 dnsly 403 YV g
pow g Jol sladdss 0wl odly plaidl 05 4 |y Ly 350 ansls I (Mo YY)



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

2 9038 ) CudS oz g pod slaadsd 3t 5 SThe g GlMbl 4 (g o> g
b (Al (glayile o lege 05850 Cuaid oy adgS
|y 605055 o 5 6150 S (SAS G pume 2T (clo it apon] (uios gl
el slaghagly (slaadl &5 amd oo Ul SHB) OV game hyle (sdb Sy 5
AYRF womygle a5 Jolfad OV (sho 15.) Mleise b |y @bt ool 39
Hughner ) 5.6 1.t » mls 8,k ;1 .(Gil, 2000 Budhathoki et al, 2022
U 55 2elyd sl (oolail- clanl g Slicames Jolos a5 ol oLis (et al, 2007
o opl Casnl Soles aaded Hhe (gdol)d pdaw Cglis a5 (g ygbo 4 g 48,5 i )
L]
sloogs ogilly (EALS Dm0 Jl3l s 53 oy DS & G 35 0l (6950
ezl 5163,S5 (5 15 015 alsS SIS ) agso b 45 1 51,31 1l 45 Lno 1] & S5,
Sl GY gaze cpl 2b)lb dee Caa 53 b (o5 Wilg o aST sl (31 399 edlaiu]
) g2y BLSlg) 5 )18 (BlbCumer (lapiio g5 (B (] ) (rioren
I8l e (ganadss Cd g Cunols 4
5 Sl sbaly Mg b S cwl 398 0 odiy (3aS slaaidl 4 4297 L
$blze 4 Cams p3y0 (GiloolsT 4y eloznl y (Simb iso Sl slacuslw 551 5 og03),
dgrhe 4 (IS g ules Slaculiw (hyteliy b g adhy SG I laogse I oslil
b 553l SS slaogee b3 SThe (g yied g 9 ()15 Cuaid Cunidy
oy g Jiomd ol 9 5l edlitul b SSB) (slaogee (B aig b g (BASA)g
o B g M Jamacansj o)l 4 Cand |) 355 lbbre g )il
Y gamme pize (slad kvl § o algS lgl 1)) g (Byxo b g 03905 05T Y guao
15 395 osilly LS b pumo slazel il 4y SIS
cel oS g dsliiiwy slaassS ol slawy (lie Cliiss o) Buid (pl slacodgisw
250 Cadgiome b g dalidisy EV I &y (m3Fusly )3 oy 2)90 (Slol drele ko
Y game ofsg 4 9 SWlS) OV gae (sla Shy 4 Cuws bl (AT Cins (Guioo
b g galSodls (gl bgy ol jl a0 o oty T ik (gl Al oo 005 s0lsS

oo Dygo ladiges daw pismen 33,5 dwslie yols hmgh b s g deu odlai!

! Digital Marketing
2 Content Marketing



VE) 5l AD ol ) el (oS 5 oy o ¢ S5 o il AR

pogde Jb cpl Lo el gaiise cpl 5o 598 S0 lapeed 5o g 4l il
SYgame ob)lb an plS & () Kiimg s a5 395 o0 dloidy g0 o iy s
S5y bolSals 5 6 )i Coan dles 5l SIS

&l

Adeli Kodehi, Fatemeh (2012). Presenting and comparing three two-stage models
for customer segmentation based on their value using K-Means, SOM and RFM
data mining tools (Case study: Iran Apple Center chain stores). Al-Zahra
University-Technical College. (in Persian)

Aghasafari, H., Karbasi, A., Mohammadi, H., Calisti, R. (2020). Analysis of Factors
Affecting Consumer Payment Preferences for Organic Agricultural Products:
Application of Structural Equation Modeling. Journal Of Agricultural Economics
and Development, 33(4), 339-350. (in Persian)

Ahmadi, P., azar, A., Samsami, F. (2011). Market Segmentation using Neural
Networks (Case Study: Pharmaceutical Market in Iran). Journal of Business
Management, 2(4). (in Persian)

Akbari, M., & Baba Akbari, M., & Fakharzadeh, S., & Iravani, H., & Alambaigi,
A., & Namdar, R. (2008). The study of extension experts' attitudes about effective
factors in consumption of organic products in iran. Journal of agriculture, 10(2), 13-
26. (in Persian)

Asadollahpour, A., Omidi Najafabadi, M., Farajollah Hosseini, S. (2020).
Transition Barriers to Organic Farming among Paddy Farmers in Mazandaran
Province. Iranian Agricultural Extension and Education Journal, 16(1), 235-246 .
(in Persian)

Aslihan Nasir <V ¢.Karakaya <Fahri (2014): Consumer segments in organic foods
market. In Journal of Consumer Marketing 31 (4) «pp. 263-277.

Babaakbari sari, M., Asadi, A., Akbari, M., Fakharzadeh, S., Sookhtanloo, M.
(2009). An Investigation of the Consumer Attitudes and Effective Factors in
Adoption of Agricultural Organic Products. Iranian Journal of Agricultural
Economics and Development Research, 39(1). (in Persian)

Baradaran, V., Farrokhi, Z. (2014). Customer Segmentation in the Banking Industry
by Extended Model of RFMC. Quarterly Journal of Brand Management, 1(2), 135-
154. (in Persian)

Budhathoki <Mausam ¢Zglner <Anette ¢Nielsen «Thorkild ¢Rasmussen <Morten
Arendt ¢Reinbach <Helene Christine (2022): Intention to buy organic fish among
Danish consumers: Application of the segmentation approach and the theory of
planned behaviour. In Aquaculture 549.



(OLKen 5 Sl 5 e o O LS o e (ks Jidus

Canova, Luigina; Bobbio, Andrea; Manganelli, Anna Maria (2020). Buying
Organic Food Products: The Role of Trust in the Theory of Planned Behavior. In
Front. Psychol. 11.

Crowder, David W.; Illan, Javier G. (2021): Expansion of organic agriculture. In
Nat Food 2 (5), pp. 324-325.

Curvelo, Isabelle Cristina Galindo; Watanabe, Eluiza Alberto de Morais; Alfinito,
Solange (2019). Purchase intention of organic food under the influence of attributes,
consumer trust and perceived value. In REGE 26 (3), pp. 198-211.

Dolnicar, Sara; Griin, Bettina; Leisch, Friedrich (2018). Market segmentation
analysis. Understanding it, doing it, and making it useful. Springer (Management
for professionals).

Dutta, Saibal; Bhattacharya, Sujoy; Guin, Kalyan Kumar (2015). Data Mining in
Market Segmentation: A Literature Review and Suggestions. In Advances in
Intelligent Systems and Computing 335, pp. 87-98.

Forooghi Asl, M., karimi alavijeh, M. (2016). Green consumers segmentation using
lifestyle variables. New Marketing Research Journal, 5(4), 163-184. (in Persian)

Ghorbani, Mohammad; Alizadeh, Parisa; Touhidi, Amirhossein (2019): The effect
of awareness of the characteristics of organic products on the willingness to
consume organic saffron in the future for households in Mashhad city. Agricultural
Economics and Development 27(2). (in Persian)

Gil <J. (2000): Market segmentation and willingness to pay for organic products in
Spain. In The International Food and Agribusiness Management Review 3 (2) <pp.
207-226.

Goharpad, Mahdi; Bashiri, Mahdi; Karimi, Somayeh; Bashiri, Mahdi; Ghazizadeh,
Mostafa (2013). Market Segmentation from the consumer's perspective using ANN
and identification of their key characteristics based on the Taguchi technique (A
case study in a shampoo industry). New Marketing Research 4(4). (in Persian)

Grunert, K. G., & Juhl, H. J. (1995). Values, environmental attitudes, and buying of
organic foods. Journal of Economic Psychology, 16(1), 39-62.

Gundala, Raghava R.; Singh, Anupam (2021). What motivates consumers to buy
organic foods? Results of an empirical study in the United States. In PLOS ONE
16.(%)

Haghighinasab, M., Niakan Lahiji, N. (2020). Life Insurance Market Segmentation
using Neural Network. Consumer Behavior Studies Journal, 7(2), 74-88. (in
Persian)

Hamidizadeh, Mohammad Reza; Fazli, Mehdi (2003). An approach to market
segmentation, the basis of marketing activities. Management of tomorrow (1). (in
Persian)



VP 5ol A0 oL ) a,u‘vg,@ﬁdu‘@lf,;p S e S\l

Hughner, R. S., McDonagh, P., Prothero, A., Shultz I, C. J., & Stanton, J. (2007).
Who are organic food consumers? A compilation and review of why people
purchase organic food. Journal of Consumer Behaviour, 6(2-3), 94-110.

Izadi, B., Ranjbarian, B., Ketabi, S., Nasiri Mofakham, F. (2016). A Comprehensive
Approach for Market Segmentation and Customer Classification Using Data
Mining methods and alternative Linear Programming. Journal of Production and
Operations Management, 7(1), 1-22. (in Persian)

Jamshidi, Elaha (2013). Investigating the factors affecting the buying behavior of
organic products, case study: consumers of organic products in Tehran. Faculty of
Management, Islamic Azad University, Central Tehran Branch. (in Persian)

Janssen <Meike ¢Schdufele <Isabel ¢Zander <Katrin (2020): Target groups for
organic wine: The importance of segmentation analysis. In Food Quality and
Preference 79.

Kargar Dehbidi, N., Ansari Samani, H. (2020). Evaluating the Factors Affecting the
Consumption of Shiraz Consumers to Benefit from Organic Tomato Product
Application of Hackman Two-Step Method. Journal of Environmental Science and
Technology, 22(7), 43-56. (in Persian)

khajvand, S., Taghavifard, M., Najafi, E. (2012). Bank Customer Segmentation
Using Data Mining. Management Studies in Development and Evolution, 21(67),
179-200. (in Persian)

Khawaja Hosni Rabri, Shirin (2017). Investigating factors affecting the choice of
organic products by consumers (Kerman case study). Faculty of Agriculture and
Natural Resources, Shahid Bahonar University, Kerman. (in Persian)

Khodaverdizadeh, M. (2017). Factors Affecting Consumers Willingness to Pay for
Organic Cucumber in Urmia. Agricultural Economics Research, 9(35), 97-122. (in
Persian)

Kodkhodaei, Goddess (2014). Discovering knowledge from RFM sequential
patterns for customer segmentation. Faculty of Management and Accounting.
kharazmi University. (in Persian)

Kotler, P., & Levy, S. J. (1981). Demarketing, marketing, and societal marketing.
Journal of Marketing, 45(3), 11-20.

Kotler, Philip; Armstrong, Gary (2018). Principles of marketing [electronic
resource]. Hoboken: Pearson Higher Education.

Liang, Austin Rong-Da; Lim, Wai-Mun (2021). Why do consumers buy organic
food? Results from an S-O-R model. In APJML 33 (2), pp. 394-415.

Luchs, M. G., & Swan, K. S. (2011). Organic product and the youth market: A study
of consumer purchasing behavior. Journal of Promotion Management, 17(3), 357-
379.

McDonald ¢Dunbar (2012): Market Segmentation: WILEY .



\YY

(OLKen 5 Sl 5 e o O LS o e (ks Jidus

Miguéis, V. L.; Camanho, A. S.; Falcdo e Cunha, Jodo (2012): Customer data
mining for lifestyle segmentation. In Expert Systems with Applications 39 (10), pp.
9359-9366.

Moulai, Morteza; Zarei, Yusuf (2016). Consumer preferences for organic
agricultural products (case study: edible vegetables in Urmia city). Agricultural
Economics and Development 24(2). (in Persian)

mousavi, S., sajedi, S., mozaffari, Z. (2016). Valuation of organic dairy products,
proteins and factors affecting willingness to pay: A Case Study of milk in the city
of Shiraz. Journal of Applied Economics Studies in Iran, 5(17), 273-300. (in
Persian)

Nie «Cong ¢Zepeda <Lydia (2011): Lifestyle segmentation of US food shoppers to
examine organic and local food consumption. In Appetite 57 (1) «<pp. 28-37.

Ranjbar Shams, Hamida; and Omid Najafabadi, Maryam (2014). Affecting Factors
on Consumption' Attitudes of Organic Agricultural Products in Tehran. Agricultural
Extension and Education Research, 7(26), 51-62. (in Persian)

Rasthkiz Paydar, Neda(2014). risk Based Comparison between two data mining
methods in segmentation of car insurance customers (Case Study: Mellat Insurance
Company. Industrial Management Studies, 11(30), 77-97. (in Persian(

Ruiz de Maya «Salvador ¢L6pez-L6pez <Inés «Munuera <José Luis (2011): Organic
food consumption in Europe: International segmentation based on value system
differences. In Ecological Economics 70 (10) «pp. 1767-1775.

Safari, Sonia (2016). Organic products market segmentation (Lohas model) based
on customers' lifestyles (Wals classification). (in Persian)

Salgado Beltrén, Lizbeth (2018). Segmentacion de los consumidores de alimentos
organicos segln sus actitudes, valores y creencias ambientales. In CyA 64 (2), p.
98.

sandoughi, A., Yadavar, H., Raheli, H. (2021). Designing a Process Model for
Developing the Market for Organic Agricultural Products in Iran: Using Interpretive
Structural Modeling Approach. Agricultural Economics Research, 13(1), 89-120.
(in Persian)

Shirkhodai, Maitham; Ghasemi Hamdani, Iman; Habib Nejad Lojandi, Samira
(2017). The effect of the value of pluralism, trust, quality and risk perception in the
consumer's intention to purchase organic products (Case study: consumers of
organic products Hormozgan Province). Cultural Journal of Hormozgan 7(12). (in
Persian)

shirkhodaie, M., Khalili Palandi, F. (2020). Explaining the Role of Temperaments
in Customers’ Impulse Buying Behavior. New Marketing Research Journal, 10(3),
41-56. (in Persian)

Smith, W. R. (1956). Product differentiation and market segmentation as alternative
marketing strategies. Journal of Marketing, 21(1), 3-8.



VP 5ol A0 oL ) a,u‘vg,@ﬁdu‘@lf,;p S e S\l

Sobhani, S., Jamshidi, O., Norouzi, A. (2018). Students' Intention towards Organic
Foods Purchase: Application of the Extended Theory of Planned Behavior.
Environmental Education and Sustainable Development, 7(1), 49-62. (in Persian)

Sohrabi, B., Raiesi, I, Nik Aein, N. (2017). Customer Segmentation in
Pharmaceutical Industry Assisting the Decision Making of Marketing and Sales
Managers Based on RFML Model.. Journal of Business Management, 8(4), 861-
884. (in Persian)

Talwar, Shalini; Jabeen, Fauzia; Tandon, Anushree; Sakashita, Mototaka; Dhir,
Amandeep (2021). What drives willingness to purchase and stated buying behavior
toward organic food? A Stimulus—Organism—Behavior—Consequence (SOBC)
perspective. In Journal of Cleaner Production 293.

Velayati, M., & Hosseinzadeh Lotfi, F., & Shahriyari, M., & Rahnama Roodposhti,
F. (2018). Proposing a data mining-based approach for customer markets
segmentation in telecommunication industry. Journal of financial economics
(financial economics and development), 11(41), 243-266. (in Persian)

Yadavar, H., Pakrooh, P. (2021). Determination of Effective Components on
Consumer Behavior of Healthy and Organic Products Based on BASNEF Model.
Agricultural Extension and Education Research, 14(2), 80-92. (in Persian)

Yiridoe, E. K., Bonti-Ankomah, S., & Martin, R. C. (2005). Comparison of
consumer perceptions and preference toward organic versus conventionally
produced foods: A review and update of the literature. Renewable Agriculture and
Food Systems, 20(4), 193-205.

Zandi Nasab, M., Ghaffari, M., Khadem Shahzadeh Taher, F. (2020). Identification
and Prioritization the Factors Affecting Willingness to Pay for Organic Agricultural
Products from the Perspective of Consumers. Journal Of Agricultural Economics
and Development, 33(4), 363-376. (in Persian)

Zandi Nasab, M., Jafari, S., Farmani, M. (2020). Identifying The Antecedents of
The Intention For Purchasing Organic Agricultural Products With A Focus on The
Role of The Shop Image (The Case of Bioneshan Stores). Iranian Journal of
Agricultural Economics and Development Research, 51(3), 513-530.

Zarei, A., & Siahsarani Kojouri, M. (2017). Discovery and analysis of shopping
behavior of older customers decide to buy organic products: The combination of
clustering and decision tree. Modern Research in Decision Making, 2(3), 147-172.

Zarein, Zohre (2014). Determining and prioritizing existing obstacles for the
production of organic products using the AHP method. Master's thesis. Faculty of
Agriculture, Payam Noor University, Alborz Province. (in Persian)

Zeng, Y., & Li, G. (2021). Organic food consumers’ segmentation and marketing
strategy in China: Evidence from a nationwide survey. Journal of Cleaner
Production, 287, 125303.



