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EXTENDED ABSTRACT:

Introduction: Today, companies have the opportunity to establish a strong brand that fosters
customer loyalty, enhances their market position, and generates added value. A branding
company plays a pivotal role in marketing strategies (Xia et al., 2020). In the current
competitive landscape, businesses and retailers strive to develop robust branding strategies to
secure a competitive edge and enhance their market share (Noorani Kotnai et al., 1400). Market
orientation is a key method for enhancing and elevating the brand's unique value proposition.
By aligning strategies with customer needs and preferences, companies can achieve sustainable
competitive advantages (Hault, 2011). An effective approach to gaining a competitive
advantage is through market-oriented brand creation (Mohammed Shafiee et al., 2017).
Aligning the brand with customer expectations and interests is crucial for establishing a
competitive edge, as customers are more likely to engage with brands that resonate with their
characteristics and preferences. This emotional connection fosters customer loyalty and affinity
towards the brand (Mohammed Shafiee et al., 2019). Companies with a strong market
orientation possess the ability to sense market trends, build robust customer relationships, and
leverage effective channel connectivity practices (Ipec and Bikakiogula, 2020). Given the
significance of market orientation in enhancing organizational performance, it is widely
adopted across various industries as an efficient management tool (Kazhemian, Rahman,
Ebrahim, & Edimi, 2014). Research conducted by Pius Paningram (2020) underscores the
substantial impact of market orientation on small company performance. This study aims to
explore the influence of market orientation on brand-consumer alignment, with innovation and
relationship quality as mediating factors. Market orientation empowers companies to stay
attuned to customer demands, thereby stimulating purchase intent among customers.
Methods: The current study utilized a descriptive-survey approach for data collection. A
researcher-developed questionnaire was employed to gather data from customers of consumer
cooperative companies in Isfahan province. The sample consisted of 206 customers selected
through non-random sampling methods. To analyze the data and test the hypotheses, structural
equation modeling using the partial least squares (PLS) approach was applied.

Results: The findings indicate that market orientation has a significant and positive impact on
both innovation and relationship quality. Additionally, innovation ambidexterity and
relationship quality were found to positively influence brand-consumer congruence.
Conclusion: This study highlights that companies aiming to gain a competitive advantage in
today's competitive market can enhance their communication quality with customers through
market orientation and information gathering. By fostering innovation ambidexterity in their
products and services, they can meet customer expectations and improve their marketing
performance. The research suggests that consumer cooperative companies can leverage market
orientation to understand customer needs and desires, utilize innovation duality to create unique
products, and enhance brand-consumer alignment to drive repeat purchases and long-term
customer relationships. This, in turn, can contribute significantly to the economic growth and
development of countries.

Keywords: market orientation, brand consumer congruence, innovation ambidexterity relationship
quality.
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