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EXTENDED ABSTRACT:

Introduction: Brand communities have nowadays become a platform for generating and co-
generating values, bringing together real admirers of brands under such titles as brand fans and
brand societies like Apple phone fans or sports fans. Muniz and O’Guinn (2001) characterized
a brand community for the first time by a shared consciousness, shared traditions, moral
responsibilities, and non-geographically bound features. Brand communities involve two types
of relations; a) brand-consumer relationship and b) consumer-consumer relationship. It is
critical to identify and analyze all the factors influencing the formation and development of
brand communities, both in terms of brand-consumer and consumer-consumer relationships.
This will result in a true insight into the formation and development of brand communities.
Existing research has sporadically and in a limited manner investigated some factors
influencing the formation and development of brand communities. The research has simply
provided new factors or investigated relationships in the form of various analyses between
some limited factors. These factors, as suggested by various models, have influenced each
other, too. For this, these factors need to be fully identified and their interrelationships be
examined. Therefore, the study’s question is: “How would the factors influencing the formation
and development of brand communities interact with each other?”

Method: The study’s philosophy is based on pragmatism. The study finds that brands can make
use of brand community capabilities. The study also features a deductive approach, i.e., the
factors involved in the formation and development of brand communities on the social network
of Instagram are identified based on the techniques stated, and the interrelationships or
interactions are demonstrated. The study falls under qualitative research and is applied. The
interrelationships between the factors influencing the formation and development of brand
communities are identified and described on the Instagram platform. The study adopts a
content analysis and a causal analysis based on interactions. Data are collected by interviews
and questionnaires. The quantitative reduction method involves scaling and the qualitative
reduction method is categorization. The analytical method is descriptive-interpretive. The
study process takes place in three phases. The first phase is the identification of the factors
influencing the formation and development of brand communities; the second phase is the
introduction of the factors influencing virtual brand communities, and the third phase is the
determination of the relationships between the factors influencing virtual brand communities.
Findings: According to Phase 1, 43 factors were derived from previous research and were
explained by the areas under study. According to interviews with 10 experts, another 25 factors
were identified, totaling 68 factors. According to Phase 2, 15 factors were prioritized in the
first step. In the second step, the research experts were provided with the final score of all the
factors. In the third step, the experts gave their scores once again, which resulted in 16
influential factors. In Phase 3, by priority, the factors influencing the formation and
development of brand communities on the digital marketing social network of Instagram were
1) customs, 2) the customer’s affective experience, 3) shared consciousness, 4) mouth-to-
mouth (oral) marketing, 5) trademark image, 6) social responsibility, 7) overall satisfaction, 8)
the brand’s symbolic function, 9) product prestige, 10) brand identification, 11) human-human
interaction through the net platform, 12) product quality), 13) customer age, 14) product
development, 15) celebrity fame, and 16) the celebrity’s moral character. As the study found,
the factors were divided into causes and effects. Product prestige, overall satisfaction, product
development, customer age, product quality, celebrity fame, and the celebrity’s moral character
were the causes. Shared consciousness, oral marketing, customs, the brand’s symbolic
function, brand identification, human-human interaction through the Internet platform, social
responsibility, customer’s affective experience, and trademark image were the effects. Also, by
interaction, the factors were prioritized as shared customs, the customer’s affective behavior,
shared consciousness, social responsibility, real and virtual oral marketing, the brand’s
symbolic function, trademark image, brand identification, product prestige, the customer’s
overall satisfaction, product quality, product development, customer age, virtual human-human
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interaction, celebrity fame, and the celebrity’s moral character. According to findings from
investigating the features of the Instagram platform under study in the Iranian virtual market,
if the large number of Instagram users in Iran, who are generally adolescents and youth, are
supposed to be influenced by reference groups such as celebrities, the variables influencing the
formation of virtual brand communities, as derived from this study, can be considered the most
powerful tools in virtual brand communities which are aimed at targeting customers (by age
group), generating prestige through calling on known figures, and showing overall satisfaction
with product quality.
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