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ABSTRACT:
Introduction:In the present era, banking is recognized as one of the most important
economic pillars of any country. By organizing and managing the flow of receipts and
payments, banks facilitate the process of commercial transactions and contribute to the
development of markets and economic progress and prosperity. The banking sector plays
a fundamental role in the Iranian economy as a bridge between the supply and demand of
monetary resources. Any weakness in the structure of this sector or inefficiency in its
performance can easily lead to disruption in other sectors of the economy. (Rastgoyan,
2024) Also, today's business environment is heavily influenced by competition between
companies, rapid technological changes, and constant changes in customer requests and
needs. The financial and investment industry is also one of the important factors of
development in the current century, which, by attracting people's capital through capital
markets, leads to directing them to productive economic sectors (Gheisari et al., 2021). On
the other hand, given the intense competition in the markets, especially the service
industries, they should pay great attention to customers and strive to build their loyalty
(Hasheminia, 2023). However, to maintain the survival and competitiveness of banks, it is
of great importance to manage costs, retain customers, encourage them to interact more,
provide security, ease of use of services, and provide a wide range of products and services
in bank branches.
Methods:This research was classified as applied research according to its purpose, and the
nature of the research and the method used was a mixed research method of mixed research
(quantitative-qualitative) that was used in the form of an exploratory mixed research
design. The research was conducted in two stages, the mixed research method was a mixed
research method of mixed research (quantitative-qualitative) that was used in the form of
an exploratory mixed research design. The research was conducted in two stages, in the
first stage, to identify the dimensions and components necessary to achieve the factors
affecting the bank brand preference in the form of a paradigmatic model, the opinions of
experts, staff experts and senior managers of the branches of Bank Maskan in Guilan
Province, and the Delphi method were used. In the second stage, the developed
questionnaire was provided to the bank customers, and in order to confirm and validate the
model, the quantitative structural equation method was used.
Results :Today, organizations are increasingly faced with dynamic environments that are
changing, and in order to survive and maintain their dynamic flow, they must strengthen
their ability to adapt and manage changes. This allows them to take effective measures to
cope with and coordinate with developments by better understanding their surrounding
environment. (Mirhosseini et al., 2019). Brand preference is one of the important factors
that affects decision-making and planning of marketing processes and determining various
strategies. Marketing managers examine the factors affecting brand preference and use this
criterion to make decisions about existing and new products and services. For this reason,
awareness of the factors affecting brand preference can help marketing managers choose a
more appropriate strategy. A notable point in this research is the comprehensiveness of the
indicators examined and the inclusion of factors that are considered as influential factors
in the formation of customer preferences, but have not been considered in previous
research.
Conclusion :Given that banks play an important role in channeling savings to borrowers
and intermediation of the payment system. The diversity of banking services brings
competition among banks, a competition that has become more complex with the
advancement of technology. In this regard, it is essential that banks improve the level of
customer satisfaction by providing innovative and diverse services in order to maintain and
increase their market share. In this direction, organizations that try to satisfy their
customers with various actions usually create a more favorable position in the minds of
customers. Also, considering that the cost of attracting new customers is higher than the
cost of retaining current customers, it is necessary to take effective measures to identify
customer preferences. . Brand preference is formed when buyers are deeply involved in
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the decision-making process and conscious purchase choices. In these circumstances, bank
managers in investment markets can create positive attitudes and strengthen customer
preferences by providing educational advertising messages, appropriate promotions, and
diversity in services, especially to attract potential and new customers. Furthermore, if
bank managers can gain a deeper understanding of customer preferences, they will be able
to make changes to customer communication and marketing strategies and, as a result,
optimally manage the duration of their interaction and value creation for the business.
Funding :Bank managers in investment markets can create positive attitudes and
strengthen customer preferences by providing educational advertising messages,
appropriate promotions, and variety in services, especially to attract potential and new
customers. In addition, if bank managers can gain a deeper understanding of customer
preferences, they will be able to make changes in customer relations and marketing
strategies and, as a result, optimally manage the duration of their interaction and value
creation for the business. Also, awareness of customer preferences, in addition to revealing
the strengths and weaknesses of an organization, provides a suitable platform for bank
managers to adopt appropriate organizational strategies. Considering the bank's
performance objectives and considering that the bank itself needs financing for survival,
financing, market share, and competitive power, special programs should be adopted to
maximize profitability from a customer, increase income, profitability for stakeholders,
and increase revenue, and the bank's products and services should be designed and offered
based on customer needs, and should be upgraded in line with changing and improving
needs. Banking industry managers can provide more valuable and competitive services by
prioritizing customer-centricity by focusing on adopting appropriate management
measures and accurately identifying the factors affecting customer preferences at each
stage. This approach will not only lead to increased customer satisfaction, but also help
improve the quality of banking services.
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