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13. Organization vision & Goals
14. Corporate Values & Culture
15. Brand Personality

16. Brand Position

17. Competitive Position
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19. Brand-related Strategies

20. Brand Association

21. Market -based Strategies
22. Marketing Strategies

23. Social responsibility
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25. Brand Image

26. Brand Visual Identity
27. Brand Communications
28. Advertising

29. Positioning Strategy
30. Competitive Advantage
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31 Organization Competitive Position

32. Integrated Marketing Communications
33. The Selling Promotiones

34. Organization Performance

35. Market Segmentation Strategy

36. Target Market Selection

37. Marketing Mix Design
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38. Creating Brand Equity

39. Customer Loyalty
40. Customer Trust

41. Brand Popularity
42. Brand Attractiveness
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43. Client Relationship Management
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44. Blue Ocean Strategy
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